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Financial Planning
The Financial Effects of Going
Through a Divorce

Nonetheless, the financial statistics are quite
interesting;
one in three marriages (35 percent) in
Australia are likely to end in divorce.
fifty percent of divorces involve
relationships with children.
people are getting divorced later in life.
The medium age of divorce for men is 45.3
years and women 42.7%. This means that
divorce occurs in the middle of a couples
prime wealth accumulation years and child
rearing years.
divorced women are financially worse off
than both divorced men and married women.
the rate of home ownership drops when
couples separate.
the value of assets owned by a divorced
man is 67 percent less than a married man
of similar age.
a divorced woman has assets valued at 90
percent less than a married woman. However,
within five years of divorce they have similar
levels of assets to married women.
a male with no dependent children who has been
divorced for up to four years has 28 percent
less superannuation than a married male.
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a divorced female with no children who has
been divorced up to four years has 75 percent
less superannuation than a married female.
home ownership remains out of reach for
many divorced parents.
a divorced parent aged less than 45 years
old has 35 percent less assets than a
married parent of the same age.
a divorced parent aged 45-64 years old
has assets 75 percent less than a married
parent of similar age on and socioeconomic background.
within the same age group a
divorced mother has 68 percent less
superannuation than a married mother
from a similar socio-economic background
It is clear that no one wins financially from a
divorce. Divorce has a significant impact on
families financial wellbeing whether they
have children or not, both in the short and
medium term.
If you have been through a divorce and are
finding it hard to get back on top of your
finances please feel free to contact
Peter Quinn by submitting an online enquiry
or calling us on +61 2 9580 9166 to book
an obligation free appointment.

Position… Marketing Assistant
The best thing about my job is…
Writing a lot of interesting content
I love coming to the office
everyday because…
Continuously learning new aspects of the
marketing industry
When I am not at the office my favourite
thing to do is…
In this cooler weather I like to snuggle up
at home and read a good book
On my last holiday I went to…
Explore the beautiful warm weather and
architectural masterpieces in Europe
The last book I read was…
Get Out, which was amazing! It’s a thriller
that really steps out of the typical boy
meets girlfriend’s family for the first time
storylines. Highly recommend if you want
to be surprised.
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Based on a report by AMP.NATSEM in
December 2016 both parties in a divorce are
worse off financially, than if they had remained
as a couple. If you have been through a
divorce you probably already know that.
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In this newsletter we discuss a range of legal,
accounting and taxation issues that are of
interest to the individual and business owner.
In this issue of The Quintessential Brief,
our legal section focuses on the recent
amendments to the Retail Leases Act
NSW drawing on significant changes to the
requirements and obligations of lessors. Our
second article discusses the importance
of implementing strategies when selling
a business to optimise the value of the
business and to how have a smooth exit.
In our accounting section, we have provided an
article on the tax implications for people renting
their property through AirBnB and Stayz. We
have also created a piece about a business’s
liability for Payroll Tax and its compliancy.
Our small business section features an article
on the best way to handle negative business
reviews and how to convert these reviewers
into loyal consumers. Do you look up to big
businesses and wonder how to achieve that
success? On page 6 we have an article on
what tactics small businesses should adapt
from big businesses.
In marketing news, we feature a
contribution from Clarity Marketing with
two informative articles. The first feature
is about the importance of incorporating
Content Marketing into your business’s
communication strategy to increase business
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awareness. In the second article we discuss
how Digital Marketing impacts a new
business and the benefits of using this tactic.
We also have an article on the effects of a
divorce, how it financially impacts one’s life
and how to overcome this situation in the
financial planning section on page 8.
We hope you find the information in this
Quintessential Brief useful. If there are any
legal, tax or accounting issues you would
like us to write about in future editions,
please contact us on (02) 9223 9166.
Alternatively, you can visit our website
www.quinns.com.au and submit an online
enquiry. You can also register online to
receive the latest legal, accounting and
financial news updates each week via our
Client EAlerts.
Kind regards,
Michael

Providing the Total Solution

Small Business News
What we can
learn from
Big Businesses
We often look to big businesses for
inspiration and guidance. We want to apply
their tactics to our businesses to succeed.
In this article, we find how big businesses
are redefining business success and how
you can incorporate it into your workplace.
Build a unique culture
Many big businesses look beyond the bottom
line and invest in their team by creating a
culture that their teams can relate to and
is unique to their organisation. Whilst it is
important to keep your key figures top of
mind, it is crucial to build a great team that
knows what they stand for and what are
working for as a team.

A study PWC Study, of Australian CEOs,
Redefining business success in a changing
world, revealed nurturing the wider range
of stakeholders, including employess, helps
keep their business profitable.
2. Prompt Response
A quick response shows the customer that
your business cares and wants to help resolve
their issue. This could be the catalyst that
turns a bad review into a positive review and
a returning customer.
Do what you're good at
Stay focussed on your specific area.
Do not try to diversify and become involved
in different markets or products, as you
will spread yourself thin. Additionally, this
fear of missing out on an opportunity can
create chaos in your business by continually
changing strategies to achieve unattainable
objectives. Concentrate on what your best
at and what your business will truly benefit
the most from.

Legal News
Embrace Technology
Big businesses adapt to technology.
In fact they leverage every opportunity
technology provides to save time, do
things better and save money. It is very
tempting to keep doing things the way
we have always done it, but in the long
run this will work against your business.
You may not necessarily want to be
part of the early adopters, but don’t
delay in investing in tested technology
to make your business more competitive.
If you require any further information in
relation to the above, contact us at The
Quinn Group on (02) 9223 9166 or
submit an online enquiry form on our website.

Preparing
your Business
for Sale
Laying the groundwork for the successful
sale of a business should be an important
aspect of the management and operation of
any business seeking to sell within the next
ten years. Business owners should implement
strategies tailored to the potential buyers’
philosophy and attitude towards value.
There are several important considerations for
business owners who are seeking to optimise
the value of their business and make their
business exit ready.
Ample Preparation Time
Depending on the size and scale of the
business, owners should begin preparation up
to five years in advance. Preparation involves:
Undertaking preliminary vendor due
diligence to identify impediments to the sale

How to Deal with Negative Reviews
Receiving positive reviews online is vital
as up to 88% of people are influenced by
a customer review to either persuade or
deter their involvement with a business.
Our connected digital world allows anyone
to voice his or opinion, with no regard to
consequences. Unfortunately, negative
reviews occur and it can be difficult to
navigate, so here are our top tips to deal
with a negative review.
1. Don't Panic
It’s easy to feel like a negative review is a
personal attack or extremely detrimental to
your business, but it’s not. Negative reviews
should be viewed as a guide to identifying
problems within your business and an
opportunity to fix issues.
2. Prompt Response
A quick response shows the customer that
your business cares and wants to help
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resolve their issue. This could be the catalyst
that turns a bad review into a positive review
and a returning customer.

right. It is surprising how quickly and simply
an issue can be resolved.
5. Have a Plan

3. Take It Offline
Depending on the severity of the issue, it
would be best to respond directly to the
customer. This will allow them to truly express
how they feel without interjecting comments
from the public. By listening and empathising
with the customer they can quickly become a
happy customer that refers your business to
friends as quick problem solvers.
4. Resolve & Diagnose
By quickly resolving the issue it can dissipate
the severity of creating a bigger problem.
Explain why an issue occurred and promptly
fix the problem. If a customer continues to
be upset the easiest way to resolve it is by
asking what needs to be done to make it
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To ensure reviews are addressed quickly and
effectively create a plan that outlines who
should respond, how and when they should
respond and what authority they have to offer
solutions such as refunds etc.
We hope you find these tips helpful and
remember, embracing opportunities for
feedback and building deeper relationships
with customers by resolving issues, is the
best position for a business to take when
dealing with negative reviews. If you would
like any futher advice in relation to above,
contact us at The Quinn Group on (02)
9223 9166 or submit an online enquiry
form on our website.

Having financial statements audited to
identify weaknesses in the company’s
financial operations
Seeking professional assistance to devise
an action plan focused on:
• tax planning
• diversifying revenue streams
• identifying key value drivers of the
business
• separating personal wealth from the
business
Understanding the needs and demands
of potential target buyers in the market
and implementing strategies to meet
those requirements
Tax Planning
It is important to understand and be prepared
for the taxation implications of the sale, and
the differences to the business owners’ liability
between an asset sale as opposed to a share
sale. Without effective tax planning strategies,
capital gains tax consequences from a sale
can be crippling. A tax specialist can devise a
strategy based on your circumstances to take
advantage of various discounts such as the
Small Business CGT concessions.

Build the Best Package
To achieve a successful sale, business owners
must implement strategies to improve the
value of the business from revenue to its
operation and management. By identifying
and recognising the key characteristics
of potential buyers, the business owner
can groom the business to that market by
enhancing specific value drivers. This requires
time and can often take at least a year to
implement or translate into financial results.
There is no one-size-fits-all approach. A
business owner must adopt a series of
strategic steps to prepare the business for
a successful sale. The level of work and
preparation required will depend on a number
of factors including the business’ revenue
and the market. With the assistance of
professional advisors, the right approach will
create a more marketable business.
If you require any information in relation
to preparing your business for sale please
contact our team of lawyers at The Quinn
Group on (02) 9223 9166.

Recent Amendments to the Retail Leases Act NSW
Amendments to the Retail Leases Act NSW
have been made recently by the passing of
the Retail Leases (Amendment) Bill 2016
NSW which has resulted in some significant
changes to the requirements and obligations
of Lessors involving Retail Leases.
The amendments and changes include: Lessors are required to make full
disclosure in the lessor’s disclosure
statement of any obligation of the lessee
to contribute to the lessor’s outgoings
and to prevent the recovery from a
lessee of outgoings that are not disclosed.
The amendments are expanded to
include fees charged by a lessor for
services provided by the lessor.
Subject to certain limited exceptions,
return of an executed lease to the lease,
within 3 months of provision to the lessor.
The previous obligation that a retail lease
was deemed to be a minimum of 5 years
without the lessee’s provision of a solicitor’s
certificate has now been removed.

Any retail lease over 3 years must
be registered with Land and Property
Information NSW.
Protections of tenants where demolition
clauses are relevant.
Lessees now have a right to
compensation from the Lessor where
they are legally able to terminate the
lease in the first 6 months of the lease.
Extension of release of security bond to
a date when an appeal against a
judgement can be made (previously
when judgement was entered, the bond
could be released).
Expansion as to the powers of the
Tribunal to rectify a mistake in the lease;
Establishing the requirements as to the
appointment, training and experience of
specialist retail valuers;
Clarifying the procedure as to
assignment of lease and release of
liability of the outgoing lessee;

The exclusion of online turnover income
from calculations for turnover rent;
The establishment of an online retail
bond service that removes the old paper
lodgement bond forms;
The extension of the Retail Leases Act
to include certain stalls in markets where
they were previously exempt.
At Quinn Lawyers, in addition to providing
advice as to the lease generally, we can assist
Lessors with guiding you through the
Lessors obligations when entering a
lease; and
Lessees to ensure that the Lessor
complies with the new disclosure and
registration regime.
If you require any further information in
relation to the recent amendents to the
Retail Leasese Act NSW., please call our
team of lawyers at The Quinn Group on
(02) 9223 9166.
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important dates

FREE 2017 Tax Record Kit

12 June

Queen's Birthday
Public Holliday
30 June

End of 2016/2017
Financial Year
3 July

NSW School Holidays
Begin
14 July

NSW School Holidays End
28 July

Quarter 4 (Apr – Jun 2017)
• BAS due
• GST instalment due
• PAYG instalment due
• Superannuation
Guarantee Contributions
to be made

7 August

Bank Holiday

With the new financial year almost upon
us, there is no better time than the present
to ensure your tax planning is effective
and all records are up to date. Anyone who
earns over the tax free threshold during
the course of a financial year (1 July – 30
June) is required to submit an individual tax
return to the Australian Tax Office. However,
certain tax payers whose income is under
the threshold may still be required to lodge,
depending on their circumstances.
To help make tax time as easy as possible for
you, The Quinn Group has put together the
2017/2018 Tax Record Kit. Our kit is split into
3 sections – income streams, expenses and
other items which will help you organise your
tax documents for this financial year.

2 October

Labour Day

25 December

You should retain relevant taxation records
for five years. Once completed, just send your
kit back to us and one of our accountants will
prepare and lodge your return.
At The Quinn Group, we can help you legally
minimise the amount of tax you are required
to pay. If you would like tax advice or need
to lodge your return contact us on 02 9223
9166 or visit www.quinns.com.au to make an
online enquiry.
Existing clients will receive an email regarding
our Tax Record Kit in late June/early July.
Please respond to the email if you would like
to receive a kit. We can send you a hard copy
via post or a PDF version via email. If you
aren't a client, you can call us on 02 9223
9166 to request your copy today.

Request a

Christmas Day

FRE E

26 December

Boxing Day

2017Tax
Record Kit
today!

What I'm reading
BY M ICHAE L QU I N N
GRIT: The Power of Passion and Preseverance by Angela Duckworth
“Duckworth has created the concept of
‘grit’ and how pursing it can lead to a more
optimistic and driven environment for both
personal and professional growth. The book is
very insightful drawing from her experiences
as a teacher, professor of psychology and
powerful story of parental backlash due to
lack of genius, to discover why some people
succeed and others fail. Her book is for
anyone who is striving to succeed explaining
that talent does not necessarily guarantee
success. A combination of passion and
perseverance – which creates grit - is required
to achieve greatness.
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She interviews many successful people from
leaders in business to top athletes. Her study
discovered that these people have something
extra, a ferocious determination, resilient,
hardworking nature to them and they know
exactly want they want. The most valuable
insight I gained was how lifelong interest
and effort can count twice as much
towards your goal.
Her grit scale has helped me to measure my
perseverance and passion, which I have used
as an indicator to see my progression when
working on goals.

www.quinns.com.au

Grit offers a truly realistic perspective of how
to succeed by devoting ourselves to achieve
goals that we’re passionate about. It is an
insightful book to change your thinking,
perspective and growth both in
personal and
professional aspects.”
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our Tax Record Kit in late June/early July.
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via post or a PDF version via email. If you
aren't a client, you can call us on 02 9223
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Her grit scale has helped me to measure my
perseverance and passion, which I have used
as an indicator to see my progression when
working on goals.
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Income tax
If you rent out all or part of your house or unit,
the payments you receive are assessable
income. This means you must declare the
income in your tax return; even though, it could
be sporadic or a one-off transaction. On the
other hand, you as the host are entitled to tax
deductions for expenses incurred in deriving
that rental income.

by renting out a room on a sharing economy
platform, you are no longer eligible for the
full CGT exemption on a main residence. You
will lose a proportion of your main residence
exemption based on the proportion of your
floor area rented out, and the length of time it
was rented. There are some circumstances in
which you will not lose the CGT main
residence exemption
ATO data-matching programs
The Australian Taxation Office (ATO) collects
information from a wide range of third-party
sources, both public and private, with more
than 600 million transactions reported to the
ATO annually. An example of third-party source
includes sharing economy platforms, like
Airbnb and Stayz.
If you are planning to become an Airbnb or
Stayz host contact one of our Tax Accountants
on (02) 9223 9166 or submit an online enquiry
form to discuss whether the venture would be
worth it in the long run.

The full annual threshold of $750,000 is only
available to employers who:
Employ for a full financial year
Do not pay wages outside NSW
Are not grouped with other businesses
What payments are liable for payroll tax?
Employers are required to pay payroll tax on
all of their taxable wages. The term ‘wages’
is widely defined in the NSW Payroll Tax
Act 2007 (the Act) and includes all forms
of direct and indirect reward for work. It is
not restricted to wages and salaries and
includes other payments such as fringe
benefits, superannuation, director’s fees and
all contractors’ payments unless at least one of
seven exemptions applies.
Compliance
NSW OSR uses data analytics and risk
assessment processes to identify employers
that may be non-compliant in their payroll tax
obligations. It regularly exchanges information
with other agencies including the ATO, Safe
Cover NSW, the Australian Securities and
Investments Commission (ASIC) and Rental
Bond Board.
NSW OSR Audits focus on:

GRIT: The Power of Passion and Preseverance by Angela Duckworth
She interviews many successful people from
leaders in business to top athletes. Her study
discovered that these people have something
extra, a ferocious determination, resilient,
hardworking nature to them and they know
exactly want they want. The most valuable
insight I gained was how lifelong interest
and effort can count twice as much
towards your goal.

Australia has always been a popular travel
destination. Many holiday makers look for
short-term affordable accommodation.
Therefore, more and more Australians are
now renting out all, or part of their residential
property through a sharing economy website
or app, like Airbnb and Stayz. While renting
through Airbnb and Stayz is a great source
of additional income there are certain tax
implications you must be aware of as a result.

Payroll Tax
What is NSW Payroll Tax?
Payroll tax is a state based tax that is imposed
on employers. It is regulated and collected by
the NSW Office of State Revenue (OSR) and
not the Australian Tax Office (ATO). Payroll
tax is applied to all Australian taxable wages
that exceed the payroll threshold. The NSW
threshold for 2017 financial year is $750 000
and payroll tax is payable on the balance of the
wages at a rate of 5.45%.

Be Aware of Income and
Capital Gains Tax (CGT)
when Renting through
Airbnb and Stayz

Capital Gains Tax
When you decide to sell you property, profit
from the sale of your main residence is usually
exempt from CGT. However, if you use the
main residence to earn income, for example

BY M ICHAE L QU I N N

“Duckworth has created the concept of
‘grit’ and how pursing it can lead to a more
optimistic and driven environment for both
personal and professional growth. The book is
very insightful drawing from her experiences
as a teacher, professor of psychology and
powerful story of parental backlash due to
lack of genius, to discover why some people
succeed and others fail. Her book is for
anyone who is striving to succeed explaining
that talent does not necessarily guarantee
success. A combination of passion and
perseverance – which creates grit - is required
to achieve greatness.

Accounting News

Grit offers a truly realistic perspective of how
to succeed by devoting ourselves to achieve
goals that we’re passionate about. It is an
insightful book to change your thinking,
perspective and growth both in
personal and
professional aspects.”

identifying and contacting individuals or
businesses not currently registered
within the tax system, but who are likely to
have a liability
identifying employers who may have
understated their liabilities through a
program of desk and field audits
ensuring employers with an obligation to
lodge returns do so in a timely manner
If your business has been selected for a Payroll
Tax Audit and you have been requested to
complete an Employer Questionnaire you
should contact us on (02) 9223 9166 to get
assistance with completing this form and
discussing your options. Alternatively you can
submit an online enquiry form.

1300 QUINNS (1300 784 667)
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Small Business News
What we can
learn from
Big Businesses
We often look to big businesses for
inspiration and guidance. We want to apply
their tactics to our businesses to succeed.
In this article, we find how big businesses
are redefining business success and how
you can incorporate it into your workplace.
Build a unique culture
Many big businesses look beyond the bottom
line and invest in their team by creating a
culture that their teams can relate to and
is unique to their organisation. Whilst it is
important to keep your key figures top of
mind, it is crucial to build a great team that
knows what they stand for and what are
working for as a team.

A study PWC Study, of Australian CEOs,
Redefining business success in a changing
world, revealed nurturing the wider range
of stakeholders, including employess, helps
keep their business profitable.
2. Prompt Response
A quick response shows the customer that
your business cares and wants to help resolve
their issue. This could be the catalyst that
turns a bad review into a positive review and
a returning customer.
Do what you're good at
Stay focussed on your specific area.
Do not try to diversify and become involved
in different markets or products, as you
will spread yourself thin. Additionally, this
fear of missing out on an opportunity can
create chaos in your business by continually
changing strategies to achieve unattainable
objectives. Concentrate on what your best
at and what your business will truly benefit
the most from.

Embrace Technology
Big businesses adapt to technology.
In fact they leverage every opportunity
technology provides to save time, do
things better and save money. It is very
tempting to keep doing things the way
we have always done it, but in the long
run this will work against your business.
You may not necessarily want to be
part of the early adopters, but don’t
delay in investing in tested technology
to make your business more competitive.
If you require any further information in
relation to the above, contact us at The
Quinn Group on (02) 9223 9166 or
submit an online enquiry form on our website.

How to Deal with Negative Reviews
Receiving positive reviews online is vital
as up to 88% of people are influenced by
a customer review to either persuade or
deter their involvement with a business.
Our connected digital world allows anyone
to voice his or opinion, with no regard to
consequences. Unfortunately, negative
reviews occur and it can be difficult to
navigate, so here are our top tips to deal
with a negative review.
1. Don't Panic
It’s easy to feel like a negative review is a
personal attack or extremely detrimental to
your business, but it’s not. Negative reviews
should be viewed as a guide to identifying
problems within your business and an
opportunity to fix issues.
2. Prompt Response
A quick response shows the customer that
your business cares and wants to help
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resolve their issue. This could be the catalyst
that turns a bad review into a positive review
and a returning customer.

right. It is surprising how quickly and simply
an issue can be resolved.
5. Have a Plan

3. Take It Offline
Depending on the severity of the issue, it
would be best to respond directly to the
customer. This will allow them to truly express
how they feel without interjecting comments
from the public. By listening and empathising
with the customer they can quickly become a
happy customer that refers your business to
friends as quick problem solvers.
4. Resolve & Diagnose
By quickly resolving the issue it can dissipate
the severity of creating a bigger problem.
Explain why an issue occurred and promptly
fix the problem. If a customer continues to
be upset the easiest way to resolve it is by
asking what needs to be done to make it

www.quinns.com.au

To ensure reviews are addressed quickly and
effectively create a plan that outlines who
should respond, how and when they should
respond and what authority they have to offer
solutions such as refunds etc.
We hope you find these tips helpful and
remember, embracing opportunities for
feedback and building deeper relationships
with customers by resolving issues, is the
best position for a business to take when
dealing with negative reviews. If you would
like any futher advice in relation to above,
contact us at The Quinn Group on (02)
9223 9166 or submit an online enquiry
form on our website.

Providing the Total Solution

From the Desk

Marketing News

Keeping the busy professional informed.
MICHAEL QUINN
Welcome to the June 2017 Winter issue of
The Quintessential Brief.

WINTER 2017

03

• Preparing your Business for Sale

04

in this issue
• Important Dates

• Recent Amendments to the Retail
Leases Act

• FREE Tax Record Kit

05

• What I’m Reading
• Be Aware of Income and Capital
Gains Tax (CGT) when Renting
through Airbnb and Stayz

06

• Payroll Tax
• What we can learn from
Big Businesses

07

• How to Deal with Negative Reviews
• Content Marketing - What it is and
why it is important

08

• Why Digital Marketing is Crucial for
a New Business
• Finanical Effects of Going
Through a Divorce
• Staff Profile

02

In this newsletter we discuss a range of legal,
accounting and taxation issues that are of
interest to the individual and business owner.
In this issue of The Quintessential Brief,
our legal section focuses on the recent
amendments to the Retail Leases Act
NSW drawing on significant changes to the
requirements and obligations of lessors. Our
second article discusses the importance
of implementing strategies when selling
a business to optimise the value of the
business and to how have a smooth exit.
In our accounting section, we have provided an
article on the tax implications for people renting
their property through AirBnB and Stayz. We
have also created a piece about a business’s
liability for Payroll Tax and its compliancy.
Our small business section features an article
on the best way to handle negative business
reviews and how to convert these reviewers
into loyal consumers. Do you look up to big
businesses and wonder how to achieve that
success? On page 6 we have an article on
what tactics small businesses should adapt
from big businesses.
In marketing news, we feature a
contribution from Clarity Marketing with
two informative articles. The first feature
is about the importance of incorporating
Content Marketing into your business’s
communication strategy to increase business

www.quinns.com.au

awareness. In the second article we discuss
how Digital Marketing impacts a new
business and the benefits of using this tactic.
We also have an article on the effects of a
divorce, how it financially impacts one’s life
and how to overcome this situation in the
financial planning section on page 8.
We hope you find the information in this
Quintessential Brief useful. If there are any
legal, tax or accounting issues you would
like us to write about in future editions,
please contact us on (02) 9223 9166.
Alternatively, you can visit our website
www.quinns.com.au and submit an online
enquiry. You can also register online to
receive the latest legal, accounting and
financial news updates each week via our
Client EAlerts.
Kind regards,
Michael

Why Digital
Marketing is
Crucial for a
New Business

Content Marketing - What it
is and why is it important?
Content marketing is one of the most effective
ways to reach new clients, engage with existing
customers and differentiate your business from
competitors. So, what is content marketing?
Simply put, content marketing is the creation
of valuable, relevant and consistent content for
current and prospective clients to drive traffic
to your website.
The investment in creating unique and quality
content can reap rewards for many years to
come, basically, whilst the content is active it
can bring traffic to your website. The key to
implementing good content marketing is by
always posting items that will add value to readers.
The most popular way to add fresh content
to your website regularly is through a blog or
news page. It’s effective because it allows you
to provide detailed valuable information and
build relationships with stories and anecdotes.
It is also very effective from an SEO perspective.
New content is what search engines thrive
on. By posting relevant information regularly
search engines will grow to trust your site and
boost your page ranking for more people to
discover your website organically.
Other popular types of content include social
media posts, images, infographics, and video.
Posting on social media can boost your website
traffic dramatically, assuming you have linked
to social media platforms to your website.
The same can be said for images. Additionally
having an active and engaged audience on any

social media platform is a great way to
spread the word.
Finally, the word on the web these days is
video. Wherever possible find a way to post
some video content. This can can be hosted on
your site, on your You Tube channel or simply
distributed via your social media. It doesn’t need
to be professionally produced, it just needs to
be unique and relevant to your audience.
If the idea of regularly creating new content
yourself seems daunting, why not make it a
team project or consider outsourcing your
content creation. You could create a schedule
and ask each member of your team to
commit to one piece each week, month or
quarter, depending on what type of content
it is. Alternatively look for contributors from
outside of your business on one of the many
online contract workplace sites like Airtasker
or Elance, or simply call us at Clarity Marketing
& Communication and we will be happy to
develop and implement a content strategy of
your website.
Here at Clarity Marketing and Communications
we specialise in the implementation of a range
of online marketing initiatives. We will work with
you to understand your business, and to find the
most effective ways to reach your customers
using digital tools. For further information on
what Clarity has to offer your business contact
the marketing experts on 1300 060 204 or
visit www.claritymarketing.com.au.

Level 12, 95 Pitt St Sydney NSW 2000
E: info@claritymarketing.com.au
www.claritymarketing.com.au

Society’s fixation on using and consuming
technology continues to bring new opportunities
for businesses to utilise, making digital
marketing crucial for new businesses. Digital
marketing is an effective, easy to use and
affordable tool to engage with consumers and
increase exposure online. By incorporating a
digital marketing strategy your business will gain
insight into your consumers, create an online
value proposition, and have an enhanced return
on investment.
Create a strategy - Up to 47% of new
businesses do not have a digital marketing
strategy in place, which results in irregular activity.
A strategy will give your business a direction to
work towards to achieve overall business goals.
To start, the key is linking your businesses
objectives to your digital marketing strategies.
By integrating all marketing efforts it will be
easier to see what is working and what is not. In
addition, a digital marketing strategy helps to see
where money is spent, view conversions, know
your return on investment, and monitor
and evaluate your efforts.
Don't be intimidated - It can feel daunting
launching a new business into an unfamiliar
digital world and competing against industry
leaders. However, digital marketing is levelling
the field for all businesses to easily compete
alongside each other due to it’s cost effective
nature. Establishing an online presence is crucial
for your current client’s and prospects to find
your business. This will allow your business
to reach more people, share your ideas and
information easier, and influence people’s buying
decision, so don't be intimidated. Be authentic,
be creative and just get started.
Create valuable content - An online search
for your business will reveal your website and
social media accounts. This is the first interface
between your business and consumers.
What you place online will be their first
impression. So, present your new business how
you want to be perceived and remembered.
If you need assistance with your marketing
strategy this year, Clarity Marketing and
Communication can help. Contact us on
1300 060 204 or submit an online enquiry
on our website.
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Financial Planning
The Financial Effects of Going
Through a Divorce

Nonetheless, the financial statistics are quite
interesting;
one in three marriages (35 percent) in
Australia are likely to end in divorce.
fifty percent of divorces involve
relationships with children.
people are getting divorced later in life.
The medium age of divorce for men is 45.3
years and women 42.7%. This means that
divorce occurs in the middle of a couples
prime wealth accumulation years and child
rearing years.
divorced women are financially worse off
than both divorced men and married women.
the rate of home ownership drops when
couples separate.
the value of assets owned by a divorced
man is 67 percent less than a married man
of similar age.
a divorced woman has assets valued at 90
percent less than a married woman. However,
within five years of divorce they have similar
levels of assets to married women.
a male with no dependent children who has been
divorced for up to four years has 28 percent
less superannuation than a married male.

a divorced female with no children who has
been divorced up to four years has 75 percent
less superannuation than a married female.
home ownership remains out of reach for
many divorced parents.
a divorced parent aged less than 45 years
old has 35 percent less assets than a
married parent of the same age.
a divorced parent aged 45-64 years old
has assets 75 percent less than a married
parent of similar age on and socioeconomic background.
within the same age group a
divorced mother has 68 percent less
superannuation than a married mother
from a similar socio-economic background
It is clear that no one wins financially from a
divorce. Divorce has a significant impact on
families financial wellbeing whether they
have children or not, both in the short and
medium term.
If you have been through a divorce and are
finding it hard to get back on top of your
finances please feel free to contact
Peter Quinn by submitting an online enquiry
or calling us on +61 2 9580 9166 to book
an obligation free appointment.

Position… Marketing Assistant
The best thing about my job is…
Writing a lot of interesting content
I love coming to the office
everyday because…
Continuously learning new aspects of the
marketing industry
When I am not at the office my favourite
thing to do is…
In this cooler weather I like to snuggle up
at home and read a good book
On my last holiday I went to…
Explore the beautiful warm weather and
architectural masterpieces in Europe
The last book I read was…
Get Out, which was amazing! It’s a thriller
that really steps out of the typical boy
meets girlfriend’s family for the first time
storylines. Highly recommend if you want
to be surprised.

For any assistance please contact Quinns on 1300 QUINNS (784 667) or email info@quinns.com.au
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Based on a report by AMP.NATSEM in
December 2016 both parties in a divorce are
worse off financially, than if they had remained
as a couple. If you have been through a
divorce you probably already know that.
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