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Quinns has also catered to its business clients by
introducing the FREE Business Checklist. This is
a comprehensive checklist of all the things you
need to take into account while preparing for your
business’ tax return. It is a means of simplifying
what quite often becomes a complicated, stressful
and time consuming part of the year for many
business owners.

The new financial year brings with it significant
changes to the tax system. With new exemptions
being introduced, a multitude of perplexing figures
and overwhelming paper work, it is understandable
how tax time can become very confusing for tax
payers. Generally speaking, anyone who earns
over the tax free threshold during the course of a
financial year, 1 July - 30 June, is required to submit
an individual tax return to the Australian Tax Office.

Here at The Quinn Group we work hard to ensure
that our tax clients are aware of what they can and
cannot claim on their returns and we work with you
to legally minimise the amount of tax that you are
required to pay. For more information or to claim
your FREE Tax Record Kit or Business Checklist
visit our website www.quinns.com.au to submit
an online enquiry. Alternatively call us on
1300 QUINNS (784 667) to book an appointment.
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In order to simplify the tax system and the
processes involved in completing your individual
tax return, The Quinn Group has introduced the
FREE Tax Record Kit. The easy step by step guide
will help you to gather all of the information and
documents required to prepare your tax return.
Simply complete the tax record kit, send it back and
for a fixed fee we will take care of the rest for you.
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The best thing about being an
Office Manager is…
It is never boring. There is always
something new or different to do.
I love coming to the office
everyday because…
Same answer as above! Also, my coworkers are a great bunch of people, it is
always a pleasure to be around and work
with them.
When I am not at the office my
favourite thing to do is…
Relaxing and spending time with friends
and family.

ts:
Yes

s
Reconciliation

Bad Debts Written
Superannuation

Position… Office Manager

following documen

Loan Statement
Group Employer

SEPTEMBER 2010 l Spring Edition

No

Tick

(wages)

Off

Contribution Records

new hire purchase

and lease arrangeme
nts.
Provision for annual
leave schedule
entitlement)
(Include employee
name and leave
Provision for long
leave entitlemen service leave schedule (Include
t)
employee name
and
Details of plant
and equipment
(Please provide
purchased or sold
details, including
during the year
printout of ledger
if
applicable
Information regarding
)
any investmen
business
ts undertaken
on behalf of the
Credit Card Statement

s (where business

www.quinns.co
m.au

expenses are

included)

1300 QUINNS

(1300 784 667)

On my next holiday I am going…
Camping at Kangaroo Valley.
On my last holiday I went to…
The Cook Islands, it was amazing. The
friendly people and relaxed lifestyle were
definitely things I could get used to.

Four friends were competing in the internationally renowned Quinns Jet-Pack Derby. As usual, the
judges were a little careless and once again, they managed to lose the results. Luckily, a number of
spectators were able to remember the following snippets of information:
• Only one person wore the same number as the position they finished. • Gary, who didn't wear green,
beat Barry. • Larry beat the person who wore yellow. • The person who wore number 3, wore green.
• The person who wore number 2 finished first whereas Harry came last. • The person who finished
second wore green, Barry wore yellow and the person wearing red beat the person wearing blue.

For any assistance please contact Quinns on 1300 QUINNS (784 667)
The Quinn Group is an integrated, accounting, legal, and financial planning practice, offering expert advice to help you achieve your business and
personal goals. With more than 20 years professional experience, we are committed to building long-lasting relationships and providing you with
superior client service in a timely and cost-effective manner. We offer our clients the unique opportunity to receive both financial and legal advice,
at five convenient locations around Sydney and at times that suit you.
SYDNEY: Level 1, 105 Pitt Street
NEUTRAL BAY: Level 3, 156 Military Road

SUTHERLAND: Level 3, Endeavour House, 3-5 Stapleton Avenue
PENRITH: Unit 23, 9-12 Lambridge St PENSHURST: 3 Laycock Road

Disclaimer: The contents of this document titled “The Quintessential Brief” (the ‘Material’) are provided as general information only. It is not intended to be given as advice and should not be
relied upon as such. If you are concerned about any issue raised by the Material then you should seek your own professional advice. No warranty is given in relation to the accuracy, currency or
completeness of the Material. No reader should act on the basis of any matter contained in this publication without first obtaining specific professional advice. Liability limited by a scheme approved
under Professional Standards Legislation. The Quinn Group respects your privacy. Should you not wish to receive this newsletter in the future please contact us on 1300 784 667.

1300 QUINNS (1300 784 667)

© 2010 The Quinn Group (Australia) Pty Ltd.

Can you work out who finished where, the number and colour they wore?
Email reception@quinns.com.au for the answer!

1300 QUINNS (1300 784 667)
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From the Desk

Marketing News

Managing your
Domain Name
When organising their online presence, many
people can forget about the management of
their domain name. Though the design and
content of your website and web presence
are crucial elements of any online marketing
plan; there are some facets of domain
management that are widely ignored and yet
immensely important. Some essential pieces
of advice include:

MICHAEL QUINN
Welcome to the 2010 September edition of
The Quintessential Brief. We've well and
truly rolled into the new financial year, and it's
good to see that we're also slowly rolling into
warmer weather and sunnier days.
Financially speaking, we are anticipating
some changes within the industry in light
of the recent election, though exactly what
changes will be employed remains to be
seen. In other financial news; we look at the
Income Tax reforms invoked by the ATO over
the recent months that may impact on your
2009/2010 Tax Return as well as examine
the rules governing Payroll Tax and the
associated grouping provisions.
This quarter in legal news, we'll be looking at
the laws involved in workplace bullying, and
the protocol associated with receiving letters
of statutory demand – specifically the course
of action open to those who wish to dispute a
statutory demand.
Richard Carter, a telecommunications
consultant from Business Connections
gives some advice to Small Business
owners on the major telephony options
currently available, and how to make the
right telecommunications decision for your
business. We also examine how the Small
Business sector has recovered from the GFC,
and how the outlook for Small Business is
shaping up for the next two years.
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Clarity Marketing has included some
guidance on managing your domain name
as part of your online marketing plan; which
gives an insight into some of the aspects of
online marketing that are often forgotten.
We also discuss the advantages associated
with direct mail outs and how they can assist
you in achieving a number of your marketing
goals.
We hope that you find the information
contained in The Quintessential Brief
beneficial. If there are any legal, tax,
accounting or small business issues that
you would like us to address in future editions,
please contact us on 1300 QUINNS (784 667)
or visit our website www.quinns.com.au and
submit an online enquiry. You can also register
online to receive the latest legal, accounting
and financial news updates via our Weekly
Client Alerts.
Regards
Michael

While internet marketing has a lot to offer and is
still new and exciting, it is important not to forget
the tried and true traditional forms of marketing.
Direct mail outs are a great form of advertising
which can be personalised, making them much
more appealing to individuals than a mass
consumer piece. So, what can you do to create
the perfect direct mail piece?
Headings with impact
Your heading needs to stand out and capture
your market’s attention so they don’t just place
your hard work and money straight into the bin.
Try making your heading witty, personal or a
direct question, such as “Do you know the value
of direct mail outs?”
Body of the text
Don’t just talk about what you offer; talk about
the benefits of what you are offering. It is also
important to make the text easy to read and to
the point.
Strong call to action and visible contact
details
Offer something in your call to action - don’t just
say “call or email now”. The customers need to
know the benefit gained if they contact you. It is
a good idea to offer a promotion or special price
here or to make the consumer feel like they need
to call. Use bold or larger font along with active,
urgent language. Make sure that your contact
details (phone number, email, website) all stand
out and can clearly be read.

Testimonials are great to include
Potential customers will take the opinion of a third
party much more seriously than your own opinion
of your business. Wherever possible use images of
your happy customers to support the testimonials.
Strategic use of images and colour
It has been proven that colour makes an
advertisement look more professional and will be
more likely to be read. Also, try using different
paper types, envelopes and shapes; all of these
things will be much more aesthetically appealing
than black text on plain white paper. Use images
that will capture your customer’s attention or that
will highlight what you have to offer. Don’t forget
to include your logo.
Targeted distribution
Send your direct mail piece to qualified recipients:
commonly a business’ existing clients, or potential
clients with similar demographics to your current
database. You are able to specifically target
the demographics of your ideal customers, for
example if you own a lawn mowing business
you would target suburban houses with lawns
rather than city apartment blocks. It also provides
opportunity for more specific measurements
and analytics of distribution and response. It is
important to remember to write in a language that
will suit your target market.
If you would like to find out more about creating
the perfect direct mail piece or for marketing
advice for your business please contact Deborah
from Clarity Marketing on 0411 139 881 or email
dcq@claritymarketing.com.au.

Suite 103, Level 1, 105 Pitt St Sydney NSW 2000
P: 0411 139 881 E: dcq@claritymarketing.com.au
www.claritymarketing.com.au

Choose a communicable domain name
– try to avoid anything that requires
spelling or explanation to be understood.
Consider using a keyword in the domain
name – potential clients may not know to
search for your brand or company name,
and will just search for the product type
e.g. “wedding invitations”.
Diarise the renewal date for your domain
name – if you forget to renew, the hosting
of your site may lapse leaving your page
blank, effectively rendering your site
useless. One strategy is to register long
term where possible.
Ensure any updated documents are
uploaded to the same address for
consistency – for instance if you update
your company profile (previously
found at http//www.yourdomain.com/
companyprofile.pdf), make sure the new
version is uploaded with the exact same
title to the same location.
Begin to consider IPv6 (Internet Protocol
version 6) integration for your site – the
internet currently predominately uses
IPv4 to allocate internet addresses, which
carries four billion separate address
and is predicted to run out of available
addresses sometime next year. IPv6
was devised in 1996 and can provide 340
trillion trillion trillion separate addresses.
One of the issues with the IPv6 rollout
however, is that any updated hardware
with an IPv6 address will not be able
to access a website that only has IPv4
connectivity. As handheld devices and
desktop computers are increasingly using
IPv6 connectivity, this may be something
for you to check with your web designer.
To find out more about domain and
online presence management, email
dcq@claritymarketing.com.au or call
Deborah on 0411 139 881.

1300 QUINNS (1300 784 667)

07

Providing the Total Solution

Small Business News

Legal News
Richard Carter

There can be no disputing that over the past
two decades the range of telecommunications
services available to business has blossomed.
At the same time, the cost of these services
has plummeted. Whilst this is very good news
for business, it also has its challenges. The
complexity of the choices has grown and even
one of the oldest forms of telecommunications
– telephone lines – has a wide range of options
available. The five major types of telephony
service available are as follows:
1. The Public Switched Telephone Network
(PSTN) - traditional telephone network which
delivers standard telephone lines over copper
wire.
2. The Integrated Switched Digital Network
(ISDN) -alternative to PSTN that can support
up to 30 telephone calls on a single service.
It also supports “100 number groups” on a
single service, which offers a low cost way

Small to medium enterprises (SMEs)
were one of the hardest hit sectors
during the Global Financial Crisis;
and though there are signs of a solid
return to growth and improved business
performance, there is still a certain
fragility attached to their confidence.
Recently a number of reports have been
released regarding the state of SMEs
and business confidence, and some of
the significant findings include:
Financing – a majority of SME owners
are concerned about obtaining finance
in the next twelve months. This is a
justified fear, as reports have come out
recently saying that for every $1000
lent to homeowners, only $600 is being
lent to small business owners and
entrepreneurs.
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of providing individual phone numbers for
extensions, fax machines etc.
3. Voice over IP (VoIP) - technology used to
support voice calls over the Internet or private
networks. VoIP offers the opportunity to
considerably reduce costs. It can fall victim,
however, to reliability and voice quality issues.
4. Voice over DSL (VoDSL) - emulates multiple
standard telephone lines on a single
service. Often very low cost but with limited
functionality.
5. Fixed Cellular Terminals (FCT) - connects your
office telephone system directly to a mobile
network, which can slash call costs if you are
consistently calling mobile phones.
In making the decision regarding the best
telephony service choice for your business, as
a minimum you should consider functionality,
reliability, cost, lead time, supplier profile and your
risk tolerance as well as weighing up the relative
importance of each of these considerations.

Business Planning - despite financial
uncertainty, only approx 40% of
businesses undertake a formal planning
process. This has grown from 2007, when
it was less than 30%, but still represents
only a small portion of the sector.
Growth - over two thirds of the industry
registered business growth over the last
two years, with a quarter of the sector
registering growth in the range 1-4%. The
key barriers to growth were identified
as skill shortages, lack of market
opportunity and access to capital.
Business Confidence - There is still
some optimism for the coming years
though, with close to 70% of SME owners
believing that their business will grow in
the next two years. However, this needs
to be weighed against the SME owners’

www.quinns.com.au

When making your decision be sure to obtain
a number of proposals, do some independent
background research and weigh up the competing
options carefully in the light of your specific needs.
It’s important to remember the latest technology is
not necessarily the best choice for your particular
business requirements. And sometimes relatively
simple technology, such as an FCT, can produce
the greatest cost savings.
Richard Carter has worked in the
telecommunications industry for over 30 years.
His experience includes assignments with both
major carriers and leading equipment suppliers,
as well as being involved in projects across five
continents. Today, he provides advice to Australian
SME's enabling them to make informed decisions
about their telecommunication requirements.
Phone: 02 9956 2999 or Email:
richardc@business-connections.com.au

anticipation for increasing prices (with
50% believing they will have to increase
their prices over the next 12 months) and
Suitetheir
303,numbers
Level 3, of
105
Pitt St
reducing
staff.
Sydney NSW 2000
Revenue
– Trading
conditions for SMEs
P: 1300
785 150
continue
to be tough, with over 30%
E: advice@balanceatwork.com.au
www.balanceatwork.com.au
experiencing
either no growth or a
decline in revenues, which is higher than
the figure of 26% for 2009.
If you are seeking advice or assistance
in effectively planning and managing
your business and financial obligations
or looking to improve profitability or
cash flow; don’t hesitate to call The
Quinn Group on 1300 QUINNS (784 667).
Alternatively, you can submit an online
enquiry at www.quinns.com.au.

Bullying is any type of behaviour, or series
of behaviours, that unfairly or unreasonably
puts down, belittles, undermines, controls,
abuses, scares, intimidates, excludes, offends
or embarrasses someone. It is often quietly
withstood by the victim because they aren’t
certain that the experience constitutes bullying, or
they don’t know their legal rights. Some important
facts to remember about workplace bullying are
the following:

The key legal test for workplace bullying is how
the behavior affects the victim or those hearing
it, within reason. For example: if it made the
workplace unhealthy or unsafe, or if the victim
suffered any form of injury (including physical,
psychiatric, decreased reputation, loss of wages
or employment etc.) it is considered bullying.
There are a variety of laws across Australia that
provide remedies for various forms of bullying
behaviours including:

It is not defined by repetition. Even a single
instance can constitute bullying.

Anti–discrimination and Equal Employment
Opportunity Law - Employers are legally liable
for any such harassment unless they have taken
all reasonable steps to prevent and deal with any
harassment. The bully and direct manager may
also be liable.

It only needs to offend one individual,
whether they are present or overhear a
comment, to qualify as bullying.
It doesn’t have to be deliberate nor does
it have to occur at the workplace - it can
occur at work-organised events, during
conferences, or on the journey to and from
work.
Bullying does not have to happen between
employees - it can happen with clients,
suppliers or any others with whom employees
interact with during their work.

A statutory demand is a written demand
made against a debtor company to pay its
debt to the issuing creditor. Section 459E
of the Corporations Act 2001 provides
that a creditor may serve a company with a
statutory demand for a debt (or debts) due
and payable (the total of which must exceed
$2,000). It allows a creditor to exercise its
right to demand payment without the need
to commence legal proceedings.
Once a demand is served, the debtor has
strictly 21 days to either pay the demand,
reach a compromise with the creditor or make
an application to have the demand set aside.
It is very important to respond to this
demand within the 21 day timeframe. Failure
by a company to comply is presumed to
be an act of insolvency and a creditor may
make an application to the court for the
company to be wound up. There are four
key grounds for setting aside a statutory

OH&S and Workers Compensation Law Employers who do not assess and remove, or at
least reduce the risks of bullying or who do not
deal effectively with a bully could be prosecuted
by the relevant OH&S agency and be subject to
substantial fines. An individual bully and direct
manager may also be fined.

demand. The court is able to set aside a
statutory demand if it is “satisfied” that:
1. there is a genuine dispute between the
company and the person serving the
statutory demand about the existence or
amount of the debt claimed.
2. the company has an offsetting claim,
which must exist at the date of hearing.
3. a defect in the demand may cause
substantial injustice unless the demand
is set aside.
4. there is some other reason why the
demand should be set aside, for example
failing to provide an affidavit with the
demand, failure to verify that the debt is
due and payable, or conduct that may be
an abuse of process, unconscionable or
gives rise to injustice.
A company may rely on more than one
ground to set aside the demand. A
company wishing to set aside a statutory

Criminal Law - The following types of bullying
are crimes prosecutable by police: stalking,
blackmailing, harassing phone calls, theft, actual
or threatened physical or sexual assault.
Defamation Law – It can be difficult and
expensive to raise these claims. It is not defamation
to try and resolve bullying complaints in line with
confidential and fair complaints procedure.
Common Law - Employers can be legally liable
for their negligence or for their breach of a
contractual term in allowing bullying to happen
and can have compensation awarded against
them for physical, mental or other injury suffered
by the victim.
Industrial Relations Law - Victims who have
been dismissed when it was the bully who should
have been disciplined or dismissed can lodge an
unfair dismissal claim with Fair Work Australia.
If you have been a victim of workplace bullying,
or would like more information or advice on
handling bullying in your workplace, please call us
on 1300 QUINNS (784 667), or submit an online
enquiry at www.quinns.com.au.

demand must file and serve an
originating process and an affidavit
within 21 days after receiving the
statutory demand. This time limit is
stringent and cannot be extended. The
application must state the relevant
section from the Corporations Act
which you are relying upon and
state the relief sought.
If you have received,
or believe you
are in a position
that may require you
to send a Statutory
Demand, The Quinn
Group can provide you
with advice, guidance or
representation. Please visit
www.quinns.com.au and submit
an online enquiry, or call
us on 1300 QUINNS (784 667).

1300 QUINNS (1300 784 667)
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Accounting News
The Australian Tax Office has a number of
recent initiatives that may impact on your
2009-2010 Tax return. Please read the
following list and consider whether they may
benefit or affect your tax return or entitlements.
Removal of the baby bonus – The baby
bonus cannot be claimed for 2009-2010, or
for any future years. If you were able, and did
not claim it in the past (01/02 – 08/09), you
are able to to do so up until 30 June 2014.

Happy Birthday Fiona!

This quarter at Quinns we bid farewell to Steph, our marketing and client services coordinator and
Ella from accounts. The team gathered to say goodbye at The Grand Hotel, just around the corner
from our City office. We enjoyed drinks, a few laughs and some delicious snacks. At the same
time we welcomed our newest staff member, Lauren. Last quarter also marked another birthday
for one of our Senior Accountants, Fiona, pictured here with Michael and Christine. Fiona, like a
fine wine, you just keep getting better with every passing year!

Name of your business?
Vision Lifestyle Projects Pty Ltd

What does your business do?

VI S ION LI FE STYLE
P R O J E C T S P T Y LT D
Peter Burgess - Director

VISION Lifestyle Projects Pty Limited
(“VISION”) provides guidance and support
to developers and owners of retirement
villages to ensure that their products achieve
optimum results in the short and long term,
through preliminary concept development,
design, marketing and sales, provision
of management systems and training or
general support.

How long have you been operating?
7 years

What distinguishes your business from
your competitors?
VISION is a values-based business. We
are quite selective in who we work with.
Ultimately retirement villages are about the
people living in them and it is important to
us that our clients work towards that end.
VISION understands the evolving needs
and aspirations of the residents living in
retirement villages and the importance of
“future proofing” a development.
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When I started this business I wished
I’d known…
The most difficult thing in coming from a
larger business to a small one was that it
was necessary to get back on the tools.
This distracts from the strategic aspects
of building a business but was essential
if we were to create a solid basis to move
forward from. With the foundations now in
place we can give greater focus to strategy
and growth.

Best business advice anyone has ever
given you?
An early mentor constantly reminded me of
“the art of the possible”. Balancing idealism
with realism is often quite difficult. He spoke
about how it was important to have dreams
but they also needed to be achievable.

Redefinition of “spouse” – The definition
of the term “spouse” has been altered to
include any other person (regardless of
gender) with whom:
-		You were in a relationship that was
registered under a prescribed state/
territory law.
-		You lived with on a genuine domestic basis
in a relationship as a couple.
Income earned in overseas employment –
In a majority of cases (excluding aid,
charitable or certain government or national
interest workers), assessable income will
now include your foreign employment
income. Those including foreign income may
be entitled to a tax offset for any foreign tax
paid on this income.
Super co-contributions – In order to more
accurately assess super co-contribution
entitlements, income amounts will be sorted
into eligible income, ineligible income and
assessable income. Some individuals may
also need to complete an extra form.

Employee Share Schemes (ESS) –
From this year onwards, discounts on any
shares or rights acquired under an ESS will
generally be included in your assessable
income. Deferral of the tax liability is
possible in limited circumstances. The
changes also limit access to the existing
tax exemption of up to $1,000 of the total
discounts received.
Taxation Of Financial Arrangements
(TOFA) – The tax treatment of financial
arrangements has been modified to firstly
provide the method for calculation for
gains and losses, as well as the time they
should be brought to account. This doesn’t
necessarily apply for this years tax return,
unless elected.
Reforms to some entitlements –
Your entitlements may be different this
year, owing to changes in the law. New
information may be required to assess:
-		Your tax offset entitlements (e.g. for
Dependent Tax Offsets, Senior Australians
Tax Offset, Pensioner Tax Offset,
Mature Age Worker Tax Offset, Spouse
Superannuation Tax Offset)
-		Your eligibility to certain deductions
and tax concessions (e.g. personal
superannuation contributions)
-		Any Medicare levy surcharge
- Higher Education Loan Program (HELP)/
Student Financial Supplement Scheme
(SFSS) repayment amounts.
The Quinn Group can help explain how these
changes may impact you and assist with lodging
your tax return. For more information, or a FREE
Tax Record Kit, please go to our website
www.quinns.com.au and submit an online
enquiry, or call us on 1300 QUINNS (784 667).

What do you think the key to your
success has been to date?
We have always held to our core values
of balancing competing interests through
culture, learning, improvement and appraisal.

FREE Tax Record Kit

Many businesses are required to pay Payroll Tax to
the Office of State Revenue (OSR). Payroll Tax is
a state-based tax imposed on wages that are paid
or payable in the relevant state. Wages includes
most payments for services made by an employer
to employees, directors and contract workers who
are deemed to be employees.
An individual employer or a group of employers
may be liable for Payroll Tax if their total taxable
wages throughout Australia, including NSW,
exceeds the $658,000 threshold. This is for the
2010–11 Payroll Tax year where the tax rate is
at 5.5 per cent. If the employer is a member of a
group, the threshold can only be claimed by one
member (the designated group employer). If none
of the group members have total Australian wages
exceeding the threshold the group must nominate
a “Single Lodger” to be responsible for lodging
and paying Payroll Tax on behalf of all members of
the group.
For Payroll Tax purposes, a group is constituted
under the following circumstances:
use of common employees
commonly controlled businesses
inter-company agreements and common
financial arrangements
groups arising from tracing of interests in
corporations
smaller groups subsumed by larger groups.
trade between the businesses
shared expenses and resources, including
premises
common customers between the businesses
When one of the members of a group is also
a member of another group, the groups will be
combined as one group for Payroll Tax purposes.
Many businesses are often not aware of this
until they receive an audit questionnaire or
notice. Recently, the NSW OSR has significantly
increased its auditing of payroll activity. As the
OSR now has increased access to the ATO, ASIC
and WorkCover databases, it is able to easily
discover unregistered businesses which have
wages in excess of the exemption threshold and
those that are grouped with other businesses.
Here at The Quinn Group we can help you with
your business’ Payroll Tax issues as well as any
questions you have about grouping provisions.
For more information go to our website
www.quinns.com.au to submit an online enquiry.
If you have received an OSR audit or questionnaire
it is vital that you seek professional advice
because it is important that all questions be
answered accurately. Call us on 1300 QUINNS
(784 667) to book an appointment.

1300 QUINNS (1300 784 667)
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“the art of the possible”. Balancing idealism
with realism is often quite difficult. He spoke
about how it was important to have dreams
but they also needed to be achievable.

Redefinition of “spouse” – The definition
of the term “spouse” has been altered to
include any other person (regardless of
gender) with whom:
-		You were in a relationship that was
registered under a prescribed state/
territory law.
-		You lived with on a genuine domestic basis
in a relationship as a couple.
Income earned in overseas employment –
In a majority of cases (excluding aid,
charitable or certain government or national
interest workers), assessable income will
now include your foreign employment
income. Those including foreign income may
be entitled to a tax offset for any foreign tax
paid on this income.
Super co-contributions – In order to more
accurately assess super co-contribution
entitlements, income amounts will be sorted
into eligible income, ineligible income and
assessable income. Some individuals may
also need to complete an extra form.

Employee Share Schemes (ESS) –
From this year onwards, discounts on any
shares or rights acquired under an ESS will
generally be included in your assessable
income. Deferral of the tax liability is
possible in limited circumstances. The
changes also limit access to the existing
tax exemption of up to $1,000 of the total
discounts received.
Taxation Of Financial Arrangements
(TOFA) – The tax treatment of financial
arrangements has been modified to firstly
provide the method for calculation for
gains and losses, as well as the time they
should be brought to account. This doesn’t
necessarily apply for this years tax return,
unless elected.
Reforms to some entitlements –
Your entitlements may be different this
year, owing to changes in the law. New
information may be required to assess:
-		Your tax offset entitlements (e.g. for
Dependent Tax Offsets, Senior Australians
Tax Offset, Pensioner Tax Offset,
Mature Age Worker Tax Offset, Spouse
Superannuation Tax Offset)
-		Your eligibility to certain deductions
and tax concessions (e.g. personal
superannuation contributions)
-		Any Medicare levy surcharge
- Higher Education Loan Program (HELP)/
Student Financial Supplement Scheme
(SFSS) repayment amounts.
The Quinn Group can help explain how these
changes may impact you and assist with lodging
your tax return. For more information, or a FREE
Tax Record Kit, please go to our website
www.quinns.com.au and submit an online
enquiry, or call us on 1300 QUINNS (784 667).

What do you think the key to your
success has been to date?
We have always held to our core values
of balancing competing interests through
culture, learning, improvement and appraisal.

FREE Tax Record Kit

Many businesses are required to pay Payroll Tax to
the Office of State Revenue (OSR). Payroll Tax is
a state-based tax imposed on wages that are paid
or payable in the relevant state. Wages includes
most payments for services made by an employer
to employees, directors and contract workers who
are deemed to be employees.
An individual employer or a group of employers
may be liable for Payroll Tax if their total taxable
wages throughout Australia, including NSW,
exceeds the $658,000 threshold. This is for the
2010–11 Payroll Tax year where the tax rate is
at 5.5 per cent. If the employer is a member of a
group, the threshold can only be claimed by one
member (the designated group employer). If none
of the group members have total Australian wages
exceeding the threshold the group must nominate
a “Single Lodger” to be responsible for lodging
and paying Payroll Tax on behalf of all members of
the group.
For Payroll Tax purposes, a group is constituted
under the following circumstances:
use of common employees
commonly controlled businesses
inter-company agreements and common
financial arrangements
groups arising from tracing of interests in
corporations
smaller groups subsumed by larger groups.
trade between the businesses
shared expenses and resources, including
premises
common customers between the businesses
When one of the members of a group is also
a member of another group, the groups will be
combined as one group for Payroll Tax purposes.
Many businesses are often not aware of this
until they receive an audit questionnaire or
notice. Recently, the NSW OSR has significantly
increased its auditing of payroll activity. As the
OSR now has increased access to the ATO, ASIC
and WorkCover databases, it is able to easily
discover unregistered businesses which have
wages in excess of the exemption threshold and
those that are grouped with other businesses.
Here at The Quinn Group we can help you with
your business’ Payroll Tax issues as well as any
questions you have about grouping provisions.
For more information go to our website
www.quinns.com.au to submit an online enquiry.
If you have received an OSR audit or questionnaire
it is vital that you seek professional advice
because it is important that all questions be
answered accurately. Call us on 1300 QUINNS
(784 667) to book an appointment.

1300 QUINNS (1300 784 667)
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Small Business News

Legal News
Richard Carter

There can be no disputing that over the past
two decades the range of telecommunications
services available to business has blossomed.
At the same time, the cost of these services
has plummeted. Whilst this is very good news
for business, it also has its challenges. The
complexity of the choices has grown and even
one of the oldest forms of telecommunications
– telephone lines – has a wide range of options
available. The five major types of telephony
service available are as follows:
1. The Public Switched Telephone Network
(PSTN) - traditional telephone network which
delivers standard telephone lines over copper
wire.
2. The Integrated Switched Digital Network
(ISDN) -alternative to PSTN that can support
up to 30 telephone calls on a single service.
It also supports “100 number groups” on a
single service, which offers a low cost way

Small to medium enterprises (SMEs)
were one of the hardest hit sectors
during the Global Financial Crisis;
and though there are signs of a solid
return to growth and improved business
performance, there is still a certain
fragility attached to their confidence.
Recently a number of reports have been
released regarding the state of SMEs
and business confidence, and some of
the significant findings include:
Financing – a majority of SME owners
are concerned about obtaining finance
in the next twelve months. This is a
justified fear, as reports have come out
recently saying that for every $1000
lent to homeowners, only $600 is being
lent to small business owners and
entrepreneurs.
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of providing individual phone numbers for
extensions, fax machines etc.
3. Voice over IP (VoIP) - technology used to
support voice calls over the Internet or private
networks. VoIP offers the opportunity to
considerably reduce costs. It can fall victim,
however, to reliability and voice quality issues.
4. Voice over DSL (VoDSL) - emulates multiple
standard telephone lines on a single
service. Often very low cost but with limited
functionality.
5. Fixed Cellular Terminals (FCT) - connects your
office telephone system directly to a mobile
network, which can slash call costs if you are
consistently calling mobile phones.
In making the decision regarding the best
telephony service choice for your business, as
a minimum you should consider functionality,
reliability, cost, lead time, supplier profile and your
risk tolerance as well as weighing up the relative
importance of each of these considerations.

Business Planning - despite financial
uncertainty, only approx 40% of
businesses undertake a formal planning
process. This has grown from 2007, when
it was less than 30%, but still represents
only a small portion of the sector.
Growth - over two thirds of the industry
registered business growth over the last
two years, with a quarter of the sector
registering growth in the range 1-4%. The
key barriers to growth were identified
as skill shortages, lack of market
opportunity and access to capital.
Business Confidence - There is still
some optimism for the coming years
though, with close to 70% of SME owners
believing that their business will grow in
the next two years. However, this needs
to be weighed against the SME owners’

www.quinns.com.au

When making your decision be sure to obtain
a number of proposals, do some independent
background research and weigh up the competing
options carefully in the light of your specific needs.
It’s important to remember the latest technology is
not necessarily the best choice for your particular
business requirements. And sometimes relatively
simple technology, such as an FCT, can produce
the greatest cost savings.
Richard Carter has worked in the
telecommunications industry for over 30 years.
His experience includes assignments with both
major carriers and leading equipment suppliers,
as well as being involved in projects across five
continents. Today, he provides advice to Australian
SME's enabling them to make informed decisions
about their telecommunication requirements.
Phone: 02 9956 2999 or Email:
richardc@business-connections.com.au

anticipation for increasing prices (with
50% believing they will have to increase
their prices over the next 12 months) and
Suitetheir
303,numbers
Level 3, of
105
Pitt St
reducing
staff.
Sydney NSW 2000
Revenue
– Trading
conditions for SMEs
P: 1300
785 150
continue
to be tough, with over 30%
E: advice@balanceatwork.com.au
www.balanceatwork.com.au
experiencing
either no growth or a
decline in revenues, which is higher than
the figure of 26% for 2009.
If you are seeking advice or assistance
in effectively planning and managing
your business and financial obligations
or looking to improve profitability or
cash flow; don’t hesitate to call The
Quinn Group on 1300 QUINNS (784 667).
Alternatively, you can submit an online
enquiry at www.quinns.com.au.

Bullying is any type of behaviour, or series
of behaviours, that unfairly or unreasonably
puts down, belittles, undermines, controls,
abuses, scares, intimidates, excludes, offends
or embarrasses someone. It is often quietly
withstood by the victim because they aren’t
certain that the experience constitutes bullying, or
they don’t know their legal rights. Some important
facts to remember about workplace bullying are
the following:

The key legal test for workplace bullying is how
the behavior affects the victim or those hearing
it, within reason. For example: if it made the
workplace unhealthy or unsafe, or if the victim
suffered any form of injury (including physical,
psychiatric, decreased reputation, loss of wages
or employment etc.) it is considered bullying.
There are a variety of laws across Australia that
provide remedies for various forms of bullying
behaviours including:

It is not defined by repetition. Even a single
instance can constitute bullying.

Anti–discrimination and Equal Employment
Opportunity Law - Employers are legally liable
for any such harassment unless they have taken
all reasonable steps to prevent and deal with any
harassment. The bully and direct manager may
also be liable.

It only needs to offend one individual,
whether they are present or overhear a
comment, to qualify as bullying.
It doesn’t have to be deliberate nor does
it have to occur at the workplace - it can
occur at work-organised events, during
conferences, or on the journey to and from
work.
Bullying does not have to happen between
employees - it can happen with clients,
suppliers or any others with whom employees
interact with during their work.

A statutory demand is a written demand
made against a debtor company to pay its
debt to the issuing creditor. Section 459E
of the Corporations Act 2001 provides
that a creditor may serve a company with a
statutory demand for a debt (or debts) due
and payable (the total of which must exceed
$2,000). It allows a creditor to exercise its
right to demand payment without the need
to commence legal proceedings.
Once a demand is served, the debtor has
strictly 21 days to either pay the demand,
reach a compromise with the creditor or make
an application to have the demand set aside.
It is very important to respond to this
demand within the 21 day timeframe. Failure
by a company to comply is presumed to
be an act of insolvency and a creditor may
make an application to the court for the
company to be wound up. There are four
key grounds for setting aside a statutory

OH&S and Workers Compensation Law Employers who do not assess and remove, or at
least reduce the risks of bullying or who do not
deal effectively with a bully could be prosecuted
by the relevant OH&S agency and be subject to
substantial fines. An individual bully and direct
manager may also be fined.

demand. The court is able to set aside a
statutory demand if it is “satisfied” that:
1. there is a genuine dispute between the
company and the person serving the
statutory demand about the existence or
amount of the debt claimed.
2. the company has an offsetting claim,
which must exist at the date of hearing.
3. a defect in the demand may cause
substantial injustice unless the demand
is set aside.
4. there is some other reason why the
demand should be set aside, for example
failing to provide an affidavit with the
demand, failure to verify that the debt is
due and payable, or conduct that may be
an abuse of process, unconscionable or
gives rise to injustice.
A company may rely on more than one
ground to set aside the demand. A
company wishing to set aside a statutory

Criminal Law - The following types of bullying
are crimes prosecutable by police: stalking,
blackmailing, harassing phone calls, theft, actual
or threatened physical or sexual assault.
Defamation Law – It can be difficult and
expensive to raise these claims. It is not defamation
to try and resolve bullying complaints in line with
confidential and fair complaints procedure.
Common Law - Employers can be legally liable
for their negligence or for their breach of a
contractual term in allowing bullying to happen
and can have compensation awarded against
them for physical, mental or other injury suffered
by the victim.
Industrial Relations Law - Victims who have
been dismissed when it was the bully who should
have been disciplined or dismissed can lodge an
unfair dismissal claim with Fair Work Australia.
If you have been a victim of workplace bullying,
or would like more information or advice on
handling bullying in your workplace, please call us
on 1300 QUINNS (784 667), or submit an online
enquiry at www.quinns.com.au.

demand must file and serve an
originating process and an affidavit
within 21 days after receiving the
statutory demand. This time limit is
stringent and cannot be extended. The
application must state the relevant
section from the Corporations Act
which you are relying upon and
state the relief sought.
If you have received,
or believe you
are in a position
that may require you
to send a Statutory
Demand, The Quinn
Group can provide you
with advice, guidance or
representation. Please visit
www.quinns.com.au and submit
an online enquiry, or call
us on 1300 QUINNS (784 667).

1300 QUINNS (1300 784 667)
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From the Desk

Marketing News

Managing your
Domain Name
When organising their online presence, many
people can forget about the management of
their domain name. Though the design and
content of your website and web presence
are crucial elements of any online marketing
plan; there are some facets of domain
management that are widely ignored and yet
immensely important. Some essential pieces
of advice include:

MICHAEL QUINN
Welcome to the 2010 September edition of
The Quintessential Brief. We've well and
truly rolled into the new financial year, and it's
good to see that we're also slowly rolling into
warmer weather and sunnier days.
Financially speaking, we are anticipating
some changes within the industry in light
of the recent election, though exactly what
changes will be employed remains to be
seen. In other financial news; we look at the
Income Tax reforms invoked by the ATO over
the recent months that may impact on your
2009/2010 Tax Return as well as examine
the rules governing Payroll Tax and the
associated grouping provisions.
This quarter in legal news, we'll be looking at
the laws involved in workplace bullying, and
the protocol associated with receiving letters
of statutory demand – specifically the course
of action open to those who wish to dispute a
statutory demand.
Richard Carter, a telecommunications
consultant from Business Connections
gives some advice to Small Business
owners on the major telephony options
currently available, and how to make the
right telecommunications decision for your
business. We also examine how the Small
Business sector has recovered from the GFC,
and how the outlook for Small Business is
shaping up for the next two years.
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Clarity Marketing has included some
guidance on managing your domain name
as part of your online marketing plan; which
gives an insight into some of the aspects of
online marketing that are often forgotten.
We also discuss the advantages associated
with direct mail outs and how they can assist
you in achieving a number of your marketing
goals.
We hope that you find the information
contained in The Quintessential Brief
beneficial. If there are any legal, tax,
accounting or small business issues that
you would like us to address in future editions,
please contact us on 1300 QUINNS (784 667)
or visit our website www.quinns.com.au and
submit an online enquiry. You can also register
online to receive the latest legal, accounting
and financial news updates via our Weekly
Client Alerts.
Regards
Michael

While internet marketing has a lot to offer and is
still new and exciting, it is important not to forget
the tried and true traditional forms of marketing.
Direct mail outs are a great form of advertising
which can be personalised, making them much
more appealing to individuals than a mass
consumer piece. So, what can you do to create
the perfect direct mail piece?
Headings with impact
Your heading needs to stand out and capture
your market’s attention so they don’t just place
your hard work and money straight into the bin.
Try making your heading witty, personal or a
direct question, such as “Do you know the value
of direct mail outs?”
Body of the text
Don’t just talk about what you offer; talk about
the benefits of what you are offering. It is also
important to make the text easy to read and to
the point.
Strong call to action and visible contact
details
Offer something in your call to action - don’t just
say “call or email now”. The customers need to
know the benefit gained if they contact you. It is
a good idea to offer a promotion or special price
here or to make the consumer feel like they need
to call. Use bold or larger font along with active,
urgent language. Make sure that your contact
details (phone number, email, website) all stand
out and can clearly be read.

Testimonials are great to include
Potential customers will take the opinion of a third
party much more seriously than your own opinion
of your business. Wherever possible use images of
your happy customers to support the testimonials.
Strategic use of images and colour
It has been proven that colour makes an
advertisement look more professional and will be
more likely to be read. Also, try using different
paper types, envelopes and shapes; all of these
things will be much more aesthetically appealing
than black text on plain white paper. Use images
that will capture your customer’s attention or that
will highlight what you have to offer. Don’t forget
to include your logo.
Targeted distribution
Send your direct mail piece to qualified recipients:
commonly a business’ existing clients, or potential
clients with similar demographics to your current
database. You are able to specifically target
the demographics of your ideal customers, for
example if you own a lawn mowing business
you would target suburban houses with lawns
rather than city apartment blocks. It also provides
opportunity for more specific measurements
and analytics of distribution and response. It is
important to remember to write in a language that
will suit your target market.
If you would like to find out more about creating
the perfect direct mail piece or for marketing
advice for your business please contact Deborah
from Clarity Marketing on 0411 139 881 or email
dcq@claritymarketing.com.au.

Suite 103, Level 1, 105 Pitt St Sydney NSW 2000
P: 0411 139 881 E: dcq@claritymarketing.com.au
www.claritymarketing.com.au

Choose a communicable domain name
– try to avoid anything that requires
spelling or explanation to be understood.
Consider using a keyword in the domain
name – potential clients may not know to
search for your brand or company name,
and will just search for the product type
e.g. “wedding invitations”.
Diarise the renewal date for your domain
name – if you forget to renew, the hosting
of your site may lapse leaving your page
blank, effectively rendering your site
useless. One strategy is to register long
term where possible.
Ensure any updated documents are
uploaded to the same address for
consistency – for instance if you update
your company profile (previously
found at http//www.yourdomain.com/
companyprofile.pdf), make sure the new
version is uploaded with the exact same
title to the same location.
Begin to consider IPv6 (Internet Protocol
version 6) integration for your site – the
internet currently predominately uses
IPv4 to allocate internet addresses, which
carries four billion separate address
and is predicted to run out of available
addresses sometime next year. IPv6
was devised in 1996 and can provide 340
trillion trillion trillion separate addresses.
One of the issues with the IPv6 rollout
however, is that any updated hardware
with an IPv6 address will not be able
to access a website that only has IPv4
connectivity. As handheld devices and
desktop computers are increasingly using
IPv6 connectivity, this may be something
for you to check with your web designer.
To find out more about domain and
online presence management, email
dcq@claritymarketing.com.au or call
Deborah on 0411 139 881.

1300 QUINNS (1300 784 667)
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FREE Tax Record Kit &
Business Tax Checklist

A M A N D A C A DY

Quinns has also catered to its business clients by
introducing the FREE Business Checklist. This is
a comprehensive checklist of all the things you
need to take into account while preparing for your
business’ tax return. It is a means of simplifying
what quite often becomes a complicated, stressful
and time consuming part of the year for many
business owners.

The new financial year brings with it significant
changes to the tax system. With new exemptions
being introduced, a multitude of perplexing figures
and overwhelming paper work, it is understandable
how tax time can become very confusing for tax
payers. Generally speaking, anyone who earns
over the tax free threshold during the course of a
financial year, 1 July - 30 June, is required to submit
an individual tax return to the Australian Tax Office.

Here at The Quinn Group we work hard to ensure
that our tax clients are aware of what they can and
cannot claim on their returns and we work with you
to legally minimise the amount of tax that you are
required to pay. For more information or to claim
your FREE Tax Record Kit or Business Checklist
visit our website www.quinns.com.au to submit
an online enquiry. Alternatively call us on
1300 QUINNS (784 667) to book an appointment.

End of

Year Che
Companies, Part cklist
nerships, Sole
Trad

In order to assist
us in processing
your end of year
For each item
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accounts, please
the corresponding
complete the following
copy/details of
box if the item
that information.
checklist.
is applicable then
Please bring each
tick if you have
item along with
provided a
you to your year
Item
end meeting.
Copies of the

In order to simplify the tax system and the
processes involved in completing your individual
tax return, The Quinn Group has introduced the
FREE Tax Record Kit. The easy step by step guide
will help you to gather all of the information and
documents required to prepare your tax return.
Simply complete the tax record kit, send it back and
for a fixed fee we will take care of the rest for you.
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The best thing about being an
Office Manager is…
It is never boring. There is always
something new or different to do.
I love coming to the office
everyday because…
Same answer as above! Also, my coworkers are a great bunch of people, it is
always a pleasure to be around and work
with them.
When I am not at the office my
favourite thing to do is…
Relaxing and spending time with friends
and family.
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On my next holiday I am going…
Camping at Kangaroo Valley.
On my last holiday I went to…
The Cook Islands, it was amazing. The
friendly people and relaxed lifestyle were
definitely things I could get used to.

Four friends were competing in the internationally renowned Quinns Jet-Pack Derby. As usual, the
judges were a little careless and once again, they managed to lose the results. Luckily, a number of
spectators were able to remember the following snippets of information:
• Only one person wore the same number as the position they finished. • Gary, who didn't wear green,
beat Barry. • Larry beat the person who wore yellow. • The person who wore number 3, wore green.
• The person who wore number 2 finished first whereas Harry came last. • The person who finished
second wore green, Barry wore yellow and the person wearing red beat the person wearing blue.

For any assistance please contact Quinns on 1300 QUINNS (784 667)
The Quinn Group is an integrated, accounting, legal, and financial planning practice, offering expert advice to help you achieve your business and
personal goals. With more than 20 years professional experience, we are committed to building long-lasting relationships and providing you with
superior client service in a timely and cost-effective manner. We offer our clients the unique opportunity to receive both financial and legal advice,
at five convenient locations around Sydney and at times that suit you.
SYDNEY: Level 1, 105 Pitt Street
NEUTRAL BAY: Level 3, 156 Military Road

SUTHERLAND: Level 3, Endeavour House, 3-5 Stapleton Avenue
PENRITH: Unit 23, 9-12 Lambridge St PENSHURST: 3 Laycock Road

Disclaimer: The contents of this document titled “The Quintessential Brief” (the ‘Material’) are provided as general information only. It is not intended to be given as advice and should not be
relied upon as such. If you are concerned about any issue raised by the Material then you should seek your own professional advice. No warranty is given in relation to the accuracy, currency or
completeness of the Material. No reader should act on the basis of any matter contained in this publication without first obtaining specific professional advice. Liability limited by a scheme approved
under Professional Standards Legislation. The Quinn Group respects your privacy. Should you not wish to receive this newsletter in the future please contact us on 1300 784 667.
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Can you work out who finished where, the number and colour they wore?
Email reception@quinns.com.au for the answer!
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