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Over the last quarter, as we celebrated
Christmas and the New Year, the team
gathered to celebrate the festive season on
the roof of our city office before the holiday
break. The weather was lovely, and as our
gorgeous elf delivered the Secret Santa gifts
we enjoyed a relaxing end to the year.

Australian
Consumer Law

During the break the team had a chance to
recharge before they came back to work fresh
and re-motivated. Some staff members travelled
to foreign countries such as China and Nepal,
while others enjoyed the comforts of
home. One of our accountants, Jason
Xu, got married over the break to
the beautiful Danielle. Currently we
are looking forward to our next team
event which is to be a surprise. Stay
tuned for more information on what
the team has planned and some fun
photos!

Position… Accountant
The best things about my job are…
Being constantly aware of cash flow
and net worth, and so being able to tell
the client when to have a good night’s
sleep!
I love coming to the office
everyday because…
I enjoy the great team support and
variety of challenging client matters.
Our team members are a versatile and
spiced up bunch. Loving the curry!

We’re just finalising our community commitments for the year, and so as yet haven’t started any of
our community work. We’re looking forward to supporting Starlight Children's Foundation, Jeans
for Genes and Daffodil Day again. If you would like to get involved with these charities yourself,
you can visit www.starlight.org.au, www.jeansforgenes.org.au or www.daffodilday.com.au for more
information and ways of taking part.
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Know your Rights

Retail
Optimism
on the Rise

When I am not at the office my
favourite thing to do is…
Photo journalism.
On my next holiday I'm going to…
North Borneo (Malaysia).

What it Means for
Your Business

The last book I read was…
The Richest Man in Babylon.

We do still have some spaces in our calendar, so we would love to hear from you regarding any
charities or organisations that you support or take part in. Please email our team at
info@quinns.com.au with the details.

www.daffodilday.com.au
www.jeansforgenes.org.au

For any assistance please contact Quinns on 1300 QUINNS (784 667)
The Quinn Group is an integrated, accounting, legal, and financial planning practice, offering expert advice to help you achieve your business and
personal goals. With more than 20 years professional experience, we are committed to building long-lasting relationships and providing you with
superior client service in a timely and cost-effective manner. We offer our clients the unique opportunity to receive both financial and legal advice,
at five convenient locations around Sydney and at times that suit you.

Disclaimer: The contents of this document titled “The Quintessential Brief” (the ‘Material’) are provided as general information only. It is not intended to be given as advice and should not be
relied upon as such. If you are concerned about any issue raised by the Material then you should seek your own professional advice. No warranty is given in relation to the accuracy, currency or
completeness of the Material. No reader should act on the basis of any matter contained in this publication without first obtaining specific professional advice. Liability limited by a scheme approved
under Professional Standards Legislation. The Quinn Group respects your privacy. Should you not wish to receive this newsletter in the future please contact us on 1300 784 667.
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From the Desk

Marketing News

How to Write
Great Copy
Copywriting is the use of words and ideas to promote
a person, business, opinion or idea. The key to
writing a good article lies with being knowledgeable
about the topic, knowing who your target audience is
and knowing how to write. Listed below are the ten
key tips to writing great copy.

MICHAEL QUINN
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Welcome to our first issue of The
Quintessential Brief in 2012. We hope that
you’re still feeling rested from the break and
the time spent with family and friends over
the holiday season, even though we’re already
a quarter of the way into the year!

We feature a contribution from Clarity
Marketing detailing the need for a high level
of customer service, especially as social
media use continues to grow; as well as some
tips for writing quality copy to promote your
business.

In March 2012, The Quintessential Brief
includes information on a range of topical
legal and tax issues. We examine the
new consumer laws that came into effect
last year, in light of a study that says only
10% of consumers know their rights. For
business-owners and managers, we describe
the process undertaken if the Fair Work
Ombudsman contacts you about an audit.
Thousands of businesses have been audited
in the last quarter, and the FWO shows no
signs of slowing down through 2012.

We hope that you find the information
contained in The Quintessential Brief
beneficial. If there are any legal, tax or
accounting issues that you would like us to
address in future editions, please contact us
on 1300 QUINNS or visit our website
www.quinns.com.au and submit an online
enquiry. You can also register online to
receive the latest legal, accounting and
financial news update each week via our
Client Alerts.

Fringe Benefits Tax is payable by 21 May
2012 and inside you will find some general
information about how the FBT is levied and
whether or not your business may be liable.
We also discuss investment properties,
advising some careful thinking before you
leap into any new purchases.
For small businesses, we step back and
look at the level of optimism in various
industries, and give some pointers on ways of
capitalising on this. In addition, we examine
some of the possible snares of business
partnerships, and list some key things to
discuss with your potential business partner
before you sign a partnership agreement.

www.quinns.com.au

On behalf of all of us at Quinns, we hope that
your year is off to a great start and we wish
you all the best for a fantastic 2012!
Regards
Michael

1. Have an attention grabbing and compelling
headline
The headline draws in the interest and attention
of the reader. It is the first impression you make
on the potential reader – the heading determines
if your article is of any relevance to them.

Customer Service are you Delivering?
Customer service is the series of activities
designed to enhance the level of customer
satisfaction. A consumer is more inclined to
relay a bad experience with customer service
than a good experience.
Customer satisfaction is vital to the success
and survival of a business in today’s society.
A negative review could place a blemish on a
business’s name, brand and reputation.
Businesses that are quick to respond to
and deal with customer complaints increase
their chances of customer retention, repeat
business and referrals as well as customer
satisfaction.
Bad customer service is detrimental to all
businesses in the technological world we
operate in. A simple status update, a tweet to
a mass of followers or a YouTube video upload
with hundreds or thousands of subscribers
could greatly damage a business’s reputation,
if from an unhappy customer.
For example, there have been numerous
occasions in which dissatisfied customers
have posted negative comments on Twitter,
uploaded videos onto YouTube, or posted
blog articles about their unsatisfactory
experiences, deterring potential customers
from using services or products of the
businesses that were critiqued.

2. Immediately deliver what was promised in the
headline to retain reader interest
The first paragraph should hold the answer the
reader seeks. The body of the copy is where you
should flesh out each point.

Here are some tips on providing great
customer service:
Hire and train the right staff to handle the
service role who are helpful, courteous
and knowledgeable
Have a guide that helps staff to serve
customers and to deal with customer
complaints
Wherever possible, feedback and
responses to customer queries and
complaints should be within a 24 hour
time frame
Treat customers how you would like to be
treated and follow their lead
Always answer your phone, or have an
answering machine service. Customers
prefer to talk to real people, not a machine
Listen to your customers
Deal with the complaints seriously
Be willing to help and find an answer or
solution
Be prepared to go the extra mile – if
you are not willing to look after your
customers, your competitors will
Exceptional customer service never gets
old. It will make you stand out in a sea of
competitors. If you would like to learn more
about enhancing the customer service
experience for your business or have any
other marketing queries, contact Deborah
from Clarity Marketing on 0411 139 881 or
email dcq@claritymarketing.com.au.

Suite 103, Level 1, 105 Pitt St Sydney NSW 2000
P: 0411 139 881 E: dcq@claritymarketing.com.au
www.claritymarketing.com.au

3. Write with energy
Your audience is able to pick up on the way you
write – if you are bored while writing, it will show
in your copy. Use an active tone.
4. Keep the message clear, simple and succinct
If there is too much text on the page, it is
daunting to the reader and may deter them from
reading further. Do not ramble or write irrelevant
information.
5. Use headings & subheadings to break up the page
The added white space and structure helps the reader’s
eyes to focus. The brain processes information better
when it is broken into small chunks.
6. Avoid repeating information
The information will become redundant if you
keep writing the same thing repeatedly and you
will lose your reader’s interest.
7. Choose simple words
Write ‘use’ instead of ‘utilise’, ‘help’ instead of
‘facilitate’, ‘start’ instead of ‘commence’. Use
longer words only if your meaning is so specific
no other words will do.
8. Know your audience
Understand the mindset of your audience and
write in a style that best suits that audience.
9. Keep paragraphs short, each one covering one topic
This helps to retain the reader’s attention – keep
paragraphs to four lines and never exceed six
lines. Eliminate filler words - such as, very, little,
rather, etc as it does nothing but bulk up your
sentences and paragraphs.
10. Check, double check and triple check your writing
It is important to have a fresh pair of eyes proofread
and edit your copy to point out any mistakes you
made or to see if they understand the article.
Remember, good copy is well-written information
with an understanding of how it will make the reader
feel. If you would like to learn more about how to
write good copy for your business or have any other
marketing queries, contact Deborah
from Clarity Marketing on 0411 139 881 or email
dcq@claritymarketing.com.au.

1300 QUINNS (1300 784 667)
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Small Business News
According to recent surveys, sales optimism is
at its highest level in eight years. Consumers
are expected to spend more in the March
quarter compared to the same period last year.
Many small businesses are taking initiative and
increasing their advertising efforts, extending their
trading hours and investing in new technologies
to increase efficiency. They are also introducing
new pricing strategies, differentiating and
localising their marketing and seeking out better
management systems for keeping costs down.

The main purpose of cash flow management is to
assist business owners in setting goals for future
expenditure in order to ensure that you have the
right amount set aside for when it is required. By
implementing a stricter cash flow management,
businesses are better able to meet financial
commitments as they fall due. If you look at the
levels of working cash you have and what you
have put aside, you’ll be able to make a smarter
decision about how much to invest in trying to
generate sales in light of this optimism.

As optimism rises, industry experts predict actual
sales figures will rise as well. If you’re thinking
about generating extra sales from marketing or
innovation, you’ll benefit from a quick cash flow
examination.

Another key facet to think about is your pricing
strategy. In order to determine which pricing
strategy to employ during this period of optimism,
you need to understand the market environment
in which you operate your business and assess

Legal News
who your competitors are and how much they are
charging in order to make a considered decision.
Most small businesses are implementing valuedriven pricing, setting prices based on what the
consumer is likely to pay, and on the ‘value’ of
the product or service. Consumers are now more
conscious driven by what the values and benefits
a product or service can offer.
It’s been a turbulent few years, but this level
of optimism is encouraging. If you need some
business planning advice or have further queries
on business management, please contact The
Quinn Group by calling 1300 QUINNS (784 667)
or visit www.quinns.com.au to organise a meeting
with one of our professionals.

The Potential Pitfalls of Business Partnerships
When you are looking to go into a
business partnership it is not enough to
simply consider whether you get along.
A great personal relationship does not
necessarily make for a good professional
one. Being prepared for the ups and downs
of a business partnership, before you
even set foot in a new business venture,
is imperative if you want the business to
succeed in the long run.

may know your business partner like
the back of your hand, the business
environment will require regular
clarification through communication. This
will ensure that both of you are aware of
each others roles, responsibilities and
plans for the future. How will you make
decisions? Who has the final say? How will
either of you handle certain situations that
affect the entire business?

Shared Goals and Values

Set Boundaries

Perhaps the most important of all things
to consider before taking the plunge is,
do you both share the same business
goals and values? Do you both have the
same vision for the business and are you
both willing to invest the same amount of
assets, time and passion into the venture?
You need to be working towards the same
goal or it simply will not succeed.

Know when to separate work life and
home life. Setting this boundary is vital
because you will find that partnerships
are easily affected by personal lives. Be
prepared - a partnership is not like working
in a company. Relationships, family and life
occurrences will have a greater effect on
the running of your business. Keep work
and personal lives as separate as possible
to avoid distractions and time wastage. Be
understanding without compromising the
business’ needs.

Clarify
Avoid making assumptions by way of
constant clarification. Even though you
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Put it in Writing

As we discussed earlier, living by
assumptions is a dangerous affair. Be
sure to set up formal agreements at the
start of the partnership. This may include
a sales agreement, partnership agreement
and even a dissolution contract in the
event that things do not work out. Having
formal documents that cover the important
aspects of the partnership, such as a
business plan, will also help you to deal
with the ins and outs of running a business.
Follow these steps and you’ll be on your
way to a successful business partnership.
Be prepared to compromise along the way
and don’t be afraid to seek professional
help if you are struggling. The Quinn Group
can assist you with all your business
structure concerns and queries. If you
would like more information on how to set
your business up as a partnership, please
call us on 1300 QUINNS (784 667) or visit
www.quinns.com.au to arrange
an appointment.

The Australian Consumer Law (ACL)
commenced on 1 January 2011 as a law of the
Commonwealth and of each State and Territory.
It applies in the same way to all Australian
consumers and businesses. The ACL benefited
Australians by reducing business compliance
burdens and by replacing provisions set out in 20
existing national, State and Territory laws with a
single national consumer law.
The ACL gives Australian consumers the same
rights wherever they are in the country and
simplifies consumer law. In New South Wales,
these laws are enforced and administered by
NSW Fair Trading, the Australian Competition
and Consumer Commission (ACCC) and
the Australian Securities and Investments
Commission (ASIC).
The ACL includes a single set of definitions
and interpretive provisions about consumer law
concepts and general and specific protections
which create and address standards of business
conduct in the market. Recent studies have
shown that only 10% of consumers understand
their rights when it comes to a faulty product

Fair Work
Audits

or a substandard service. Consumers need to
be aware of their rights if they have bought a
product that is faulty or doesn’t perform, or a
service that isn’t right.
The Consumer Guarantees specified by the
ACL are solid, and apply regardless of any
manufacturers or extended warranty. If a product
doesn’t work as promised, you have the rights
to a repair, replacement or refund whether you
bought it online, in a shop, full-price or on sale. It
applies to new products, second-hand goods and
sale items, as well as the supply of services.
If you have purchased a faulty or non-working
product, or a service that doesn’t meet
requirements, you should contact the business
as soon as possible to discuss the problem. If
the situation isn’t resolved, contact your local
consumer protection agency, or the ACCC. Here
at The Quinn Group, our experienced team of
lawyers can assist you with personalised advice
for your consumer law needs or assist you if your
matter escalates. To find out more please call us
on 1300 QUINNS (784 667) or visit our website
www.quinns.com.au.

underpaying) their employees, and
expecting staff to set up and close
outside of trading hours without pay.

In the first quarter of the year, the
Fair Work Ombudsman (FWO)
launched thousands of audits into
retail businesses, and found that
over a quarter of them were in breach
of workplace regulations and laws.
Although many of the businesses were
doing so unaware of the provisions of
2009’s Fair Work Act, retailers have
been ordered to reimburse workers who
had been incorrectly paid.

All employers should review their legal
responsibilities. Where the FWO finds
honest mistakes, they do assist and
provide advice to employers on how
to voluntarily fix them as well as insist
that processes and systems change to
ensure the mistakes are not made again.
Small and medium-sized businesses are
particularly at risk, as they traditionally
don’t have access to a HR specialist,
meaning that business owners have
to educate themselves about the laws
involved with the Fair Work Act.

Most of the breaches were related
to underpayment, failure to adhere
to time and wage requirements
or failure to conform with payslip
requirements. Other related breaches
included incorrectly classifying (and

If the FWO targets your industry or
region, they’ll first write to you and
all other employers in that industry or
region to tell you about the campaign
and give you information about your
rights and responsibilities. This gives

you the opportunity and resources
to check your compliance with
workplace laws. About a month after
the first letter, the FWO will choose a
representative number of employers to
undergo a compliance audit.
If you are chosen, you’ll receive an
explanation of the audit process and
a request for your time and wage
records for assessment. The Fair Work
Inspector will check your records for
contraventions. If there are problems,
they’ll ask you first to fix the problem
voluntarily. If you don’t fix it, it may
progress to a full investigation.
If you’ve been selected for an audit, or
you need legal assistance to understand
your responsibilities in the workplace,
please don’t hesitate to contact the
team at The Quinn Group. You can call
1300 QUINNS or visit our website
www.quinns.com.au to make an enquiry.

1300 QUINNS (1300 784 667)
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Accounting News

17 March

St Patrick’s Day
1 April

Daylight Savings Ends
5 April

End of School Term 1 in NSW
6 April

Good Friday
7 April

Easter Saturday
9 April

Easter Monday
22 April
Earth Day

The prospect of undergoing
an audit, whether an industry
requirement or enforced by a
government agency, can be a
worrying thing. The team at The
Quinn Group are able to assist
you through the process of the
audit, and answer any of your
auditing related questions.

25 April
Anzac Day
28 April
Quarter 3 (Jan – Mar 2011)
• Quarterly BAS due
• GST installment due
• PAYG installment due
• Superannuation Guarantee
Contributions to be made
29 April
Start School Term 2 in NSW

21 May
Fringe Benefits Tax Due

If you are an employer and have provided Fringe
Benefits to employees over the course of the
Fringe Benefits Tax year, from 1 April 2011 to
31 March 2012, you will be liable for FBT on
those benefits.
Purchasing an investment property is something
that many Australians look to when trying to
secure a second stream of income. An investment
property, such as a holiday house, seems like an
ideal escape during the holiday season and allows
you to earn extra income by renting the place
out. It also aids in preparation for retirement and
allows you to make money from capital growth,
rent and tax benefits. Despite these attractions,
investing in property can be difficult and stressful
if done haphazardly.
Decisions Decisions
With so many properties on the market, which
should you choose? The list of suitable properties
will be subject to your price range. Begin a culling
process by taking into consideration what areas
are most likely to be secure, close to amenities,
and have high rental income potential. The age
of the property is also very important, as newer
properties tend to require less remodelling,
receive greater attention on the rental market and
offer depreciation tax benefits.
Above all else, trust your instincts. If you are
unconvinced about a property it is always better
to move along. An investment property is a long
term commitment. Seek professional advice and
be confident in your decision.

Name of your business?
Coco & Harper Pty Ltd

When I started this business I wished
I’d known…

What does your business do?

More about trademarks and the pitfalls of
naming your brand.

Sell children's luggage, baby clothing
and accessories.

How long have you been operating?
Since October 2011.

What distinguishes your business
from your competitors?
Having an online presence.
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Our processes and systems are designed
specifically to provide a timely solution for
small and medium sized businesses, business
owner/operators, and professionals alike.
At Quinns, we understand that the quality of
our work is a critical factor in earning your
trust. Consequently we strive to meet the
highest professional standards. When you
choose or refer The Quinn Group, you can rest
assured that you will benefit from our expert
professional knowledge and our breadth of
experience and advice, which ensures that all
of your specific financial requirements will be
addressed.
If you have any queries, or would like to
contact us regarding a particular type of audit
or auditing problem or any other specialist
business matters, please don’t hesitate to call
us on 1300 QUINNS (784 667) or visit the
www.quinns.com.au website. Alternatively,
you can visit our dedicated website
www.allauditsolutions.com.au.

8 May
Mother's Day

CLI E NT

The Quinn Group are registered company
auditors and we are able to address a range of
audits including:
Company Audits
Due Diligence Audits
Not-For-Profit Audits
Payroll Tax Audits
Tax Audits
Trust Account Audits
Workers Compensation Audits

www.quinns.com.au

Best business advice anyone has
ever given you?
Don’t overcomplicate your website and
stay focused on who you are meant to be
targeting.

What do you think the key to your
success has been to date?
The company is so young, success
cannot be measured but in a couple of
years you can ask me that question again.

The Cost of Success
Standard expenses include council rates, cleaning
and maintenance costs and any remodelling work
that needs to be done. If considering a holiday
property, the costs of maintaining the property
to a rentable standard will be higher than for a
standard investment property. It costs a great
deal to purchase a property and transform it into
something that you can rent out. All this must be
paid for before you can expect to start earning a
steady income from the property.
If you decide to rent the property out, you need
to consider who will handle the management
and marketing of the property. The services of
a professional property agent will be another
expense to consider when setting up a budget.

Make sure you understand the services they
provide and the procedures they have in
place to handle complaints, maintenance and
other matters, as well as the payment and fee
arrangements in place.
The cost of insurance will also need to be taken
into account. It’s generally recommended that you
have Building and Contents Insurance and Public
Liability Insurance. You should also look into Short
Stay insurance, which covers you for loss of rent
in a variety of situations. This is necessary to
protect yourself from some tenants who fail to pay
rent that is owed to you.
Tax
Taking these costs into account, it may be
possible to negatively gear your holiday property
for strategic tax purposes. The Australian Tax
Office does allow you to claim expenses for your
holiday property, proportionately for the time that
the property was earning income. For this reason,
it is important to schedule and keep track of how
the property is used in order to claim available
deductions.
The expenses that are available to be claimed
as deductions include advertising, bank charges,
borrowing expenses, council rates, depreciation,
land tax, property agent fees, telephone and
water charges and travel undertaken to inspect
the property.
Some expenses are also able to be deducted from
the eventual selling price, which will reduce the
capital gains tax owing. However, if your adjusted
taxable income is greater than $250,000 and you
are making losses on your holiday home, you will
be unable to claim these losses.
Be sure to take all of this into account when
delving into property investment. Here at The
Quinn Group, our experienced team of lawyers,
accountants and financial planners can assist
you with personalised advice for your individual
investment property needs. To find out more
please call us on 1300 QUINNS (784 667) or
visit our website www.quinns.com.au.

Eligible Fringe Benefits include:
Allowing an employee to use a work car for
private purposes
Providing employees with cheap loans
Releasing an employee from an owed debt
Reimbursing an expense incurred, such as
school fees
Providing accommodation
Providing living-away-from-home allowances
Providing entertainment by the way of food,
drink or recreation (this may include any events
that you had at Christmas time, as we noted in
our last edition)
Providing salary package arrangement, or
Providing goods at a lower price than they are
normally sold to the public
The FBT year ends each year on 31 March and
payment of any necessary FBT is due by 21 May of
the same year. Eligible benefits that are paid must
be recorded on employees’ payment summaries for
the income year ending 30 June of the same year.
If an employee is receiving certain fringe benefits
of greater total taxable value than $2,000 in an
FBT year, you must report the total taxable value to
the Australian Tax Office.
To ensure that your business remains up to date
with your FBT obligations, always keep records
of fringe benefits that have been provided for
employees. Also be aware that any costs incurred
as a result of providing fringe benefits may be an
allowable income tax deduction.
All records such as invoices relating to the
provision of fringe benefits should be kept for
a minimum of five years from the date of the
transaction.
Always consult with an accounting and taxation
professional to ensure that you are handling your
FBT obligations correctly and efficiently.
If you have any questions or would like further
advice in relation to your business’ FBT liabilities
contact The Quinn Group on 1300 QUINNS to
arrange an appointment, or visit our website
www.quinns.com.au.

1300 QUINNS (1300 784 667)
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Accounting News
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steady income from the property.
If you decide to rent the property out, you need
to consider who will handle the management
and marketing of the property. The services of
a professional property agent will be another
expense to consider when setting up a budget.

Make sure you understand the services they
provide and the procedures they have in
place to handle complaints, maintenance and
other matters, as well as the payment and fee
arrangements in place.
The cost of insurance will also need to be taken
into account. It’s generally recommended that you
have Building and Contents Insurance and Public
Liability Insurance. You should also look into Short
Stay insurance, which covers you for loss of rent
in a variety of situations. This is necessary to
protect yourself from some tenants who fail to pay
rent that is owed to you.
Tax
Taking these costs into account, it may be
possible to negatively gear your holiday property
for strategic tax purposes. The Australian Tax
Office does allow you to claim expenses for your
holiday property, proportionately for the time that
the property was earning income. For this reason,
it is important to schedule and keep track of how
the property is used in order to claim available
deductions.
The expenses that are available to be claimed
as deductions include advertising, bank charges,
borrowing expenses, council rates, depreciation,
land tax, property agent fees, telephone and
water charges and travel undertaken to inspect
the property.
Some expenses are also able to be deducted from
the eventual selling price, which will reduce the
capital gains tax owing. However, if your adjusted
taxable income is greater than $250,000 and you
are making losses on your holiday home, you will
be unable to claim these losses.
Be sure to take all of this into account when
delving into property investment. Here at The
Quinn Group, our experienced team of lawyers,
accountants and financial planners can assist
you with personalised advice for your individual
investment property needs. To find out more
please call us on 1300 QUINNS (784 667) or
visit our website www.quinns.com.au.

Eligible Fringe Benefits include:
Allowing an employee to use a work car for
private purposes
Providing employees with cheap loans
Releasing an employee from an owed debt
Reimbursing an expense incurred, such as
school fees
Providing accommodation
Providing living-away-from-home allowances
Providing entertainment by the way of food,
drink or recreation (this may include any events
that you had at Christmas time, as we noted in
our last edition)
Providing salary package arrangement, or
Providing goods at a lower price than they are
normally sold to the public
The FBT year ends each year on 31 March and
payment of any necessary FBT is due by 21 May of
the same year. Eligible benefits that are paid must
be recorded on employees’ payment summaries for
the income year ending 30 June of the same year.
If an employee is receiving certain fringe benefits
of greater total taxable value than $2,000 in an
FBT year, you must report the total taxable value to
the Australian Tax Office.
To ensure that your business remains up to date
with your FBT obligations, always keep records
of fringe benefits that have been provided for
employees. Also be aware that any costs incurred
as a result of providing fringe benefits may be an
allowable income tax deduction.
All records such as invoices relating to the
provision of fringe benefits should be kept for
a minimum of five years from the date of the
transaction.
Always consult with an accounting and taxation
professional to ensure that you are handling your
FBT obligations correctly and efficiently.
If you have any questions or would like further
advice in relation to your business’ FBT liabilities
contact The Quinn Group on 1300 QUINNS to
arrange an appointment, or visit our website
www.quinns.com.au.

1300 QUINNS (1300 784 667)

05

Providing the Total Solution

Small Business News
According to recent surveys, sales optimism is
at its highest level in eight years. Consumers
are expected to spend more in the March
quarter compared to the same period last year.
Many small businesses are taking initiative and
increasing their advertising efforts, extending their
trading hours and investing in new technologies
to increase efficiency. They are also introducing
new pricing strategies, differentiating and
localising their marketing and seeking out better
management systems for keeping costs down.

The main purpose of cash flow management is to
assist business owners in setting goals for future
expenditure in order to ensure that you have the
right amount set aside for when it is required. By
implementing a stricter cash flow management,
businesses are better able to meet financial
commitments as they fall due. If you look at the
levels of working cash you have and what you
have put aside, you’ll be able to make a smarter
decision about how much to invest in trying to
generate sales in light of this optimism.

As optimism rises, industry experts predict actual
sales figures will rise as well. If you’re thinking
about generating extra sales from marketing or
innovation, you’ll benefit from a quick cash flow
examination.

Another key facet to think about is your pricing
strategy. In order to determine which pricing
strategy to employ during this period of optimism,
you need to understand the market environment
in which you operate your business and assess

Legal News
who your competitors are and how much they are
charging in order to make a considered decision.
Most small businesses are implementing valuedriven pricing, setting prices based on what the
consumer is likely to pay, and on the ‘value’ of
the product or service. Consumers are now more
conscious driven by what the values and benefits
a product or service can offer.
It’s been a turbulent few years, but this level
of optimism is encouraging. If you need some
business planning advice or have further queries
on business management, please contact The
Quinn Group by calling 1300 QUINNS (784 667)
or visit www.quinns.com.au to organise a meeting
with one of our professionals.

The Potential Pitfalls of Business Partnerships
When you are looking to go into a
business partnership it is not enough to
simply consider whether you get along.
A great personal relationship does not
necessarily make for a good professional
one. Being prepared for the ups and downs
of a business partnership, before you
even set foot in a new business venture,
is imperative if you want the business to
succeed in the long run.

may know your business partner like
the back of your hand, the business
environment will require regular
clarification through communication. This
will ensure that both of you are aware of
each others roles, responsibilities and
plans for the future. How will you make
decisions? Who has the final say? How will
either of you handle certain situations that
affect the entire business?

Shared Goals and Values

Set Boundaries

Perhaps the most important of all things
to consider before taking the plunge is,
do you both share the same business
goals and values? Do you both have the
same vision for the business and are you
both willing to invest the same amount of
assets, time and passion into the venture?
You need to be working towards the same
goal or it simply will not succeed.

Know when to separate work life and
home life. Setting this boundary is vital
because you will find that partnerships
are easily affected by personal lives. Be
prepared - a partnership is not like working
in a company. Relationships, family and life
occurrences will have a greater effect on
the running of your business. Keep work
and personal lives as separate as possible
to avoid distractions and time wastage. Be
understanding without compromising the
business’ needs.

Clarify
Avoid making assumptions by way of
constant clarification. Even though you
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Put it in Writing

As we discussed earlier, living by
assumptions is a dangerous affair. Be
sure to set up formal agreements at the
start of the partnership. This may include
a sales agreement, partnership agreement
and even a dissolution contract in the
event that things do not work out. Having
formal documents that cover the important
aspects of the partnership, such as a
business plan, will also help you to deal
with the ins and outs of running a business.
Follow these steps and you’ll be on your
way to a successful business partnership.
Be prepared to compromise along the way
and don’t be afraid to seek professional
help if you are struggling. The Quinn Group
can assist you with all your business
structure concerns and queries. If you
would like more information on how to set
your business up as a partnership, please
call us on 1300 QUINNS (784 667) or visit
www.quinns.com.au to arrange
an appointment.

The Australian Consumer Law (ACL)
commenced on 1 January 2011 as a law of the
Commonwealth and of each State and Territory.
It applies in the same way to all Australian
consumers and businesses. The ACL benefited
Australians by reducing business compliance
burdens and by replacing provisions set out in 20
existing national, State and Territory laws with a
single national consumer law.
The ACL gives Australian consumers the same
rights wherever they are in the country and
simplifies consumer law. In New South Wales,
these laws are enforced and administered by
NSW Fair Trading, the Australian Competition
and Consumer Commission (ACCC) and
the Australian Securities and Investments
Commission (ASIC).
The ACL includes a single set of definitions
and interpretive provisions about consumer law
concepts and general and specific protections
which create and address standards of business
conduct in the market. Recent studies have
shown that only 10% of consumers understand
their rights when it comes to a faulty product

Fair Work
Audits

or a substandard service. Consumers need to
be aware of their rights if they have bought a
product that is faulty or doesn’t perform, or a
service that isn’t right.
The Consumer Guarantees specified by the
ACL are solid, and apply regardless of any
manufacturers or extended warranty. If a product
doesn’t work as promised, you have the rights
to a repair, replacement or refund whether you
bought it online, in a shop, full-price or on sale. It
applies to new products, second-hand goods and
sale items, as well as the supply of services.
If you have purchased a faulty or non-working
product, or a service that doesn’t meet
requirements, you should contact the business
as soon as possible to discuss the problem. If
the situation isn’t resolved, contact your local
consumer protection agency, or the ACCC. Here
at The Quinn Group, our experienced team of
lawyers can assist you with personalised advice
for your consumer law needs or assist you if your
matter escalates. To find out more please call us
on 1300 QUINNS (784 667) or visit our website
www.quinns.com.au.

underpaying) their employees, and
expecting staff to set up and close
outside of trading hours without pay.

In the first quarter of the year, the
Fair Work Ombudsman (FWO)
launched thousands of audits into
retail businesses, and found that
over a quarter of them were in breach
of workplace regulations and laws.
Although many of the businesses were
doing so unaware of the provisions of
2009’s Fair Work Act, retailers have
been ordered to reimburse workers who
had been incorrectly paid.

All employers should review their legal
responsibilities. Where the FWO finds
honest mistakes, they do assist and
provide advice to employers on how
to voluntarily fix them as well as insist
that processes and systems change to
ensure the mistakes are not made again.
Small and medium-sized businesses are
particularly at risk, as they traditionally
don’t have access to a HR specialist,
meaning that business owners have
to educate themselves about the laws
involved with the Fair Work Act.

Most of the breaches were related
to underpayment, failure to adhere
to time and wage requirements
or failure to conform with payslip
requirements. Other related breaches
included incorrectly classifying (and

If the FWO targets your industry or
region, they’ll first write to you and
all other employers in that industry or
region to tell you about the campaign
and give you information about your
rights and responsibilities. This gives

you the opportunity and resources
to check your compliance with
workplace laws. About a month after
the first letter, the FWO will choose a
representative number of employers to
undergo a compliance audit.
If you are chosen, you’ll receive an
explanation of the audit process and
a request for your time and wage
records for assessment. The Fair Work
Inspector will check your records for
contraventions. If there are problems,
they’ll ask you first to fix the problem
voluntarily. If you don’t fix it, it may
progress to a full investigation.
If you’ve been selected for an audit, or
you need legal assistance to understand
your responsibilities in the workplace,
please don’t hesitate to contact the
team at The Quinn Group. You can call
1300 QUINNS or visit our website
www.quinns.com.au to make an enquiry.

1300 QUINNS (1300 784 667)
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From the Desk

Marketing News

How to Write
Great Copy
Copywriting is the use of words and ideas to promote
a person, business, opinion or idea. The key to
writing a good article lies with being knowledgeable
about the topic, knowing who your target audience is
and knowing how to write. Listed below are the ten
key tips to writing great copy.

MICHAEL QUINN

• Australian Consumer Law
• Fair Work Audits
• Important Dates
• All Auditing Solutions
• Client Spotlight
• What to Consider when Purchasing
an Investment Property
• Keeping up with your Fringe Beneﬁt
Tax Obligations
• Retail Optimism on the Rise What it Means for Your Business
• The Potential Pitfalls of Business
Partnerships
• Customer Service are you Delivering?
• How to Write Great Copy
• Quinns this Quarter
• Quinns in the Community
• Staff Proﬁle
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Welcome to our first issue of The
Quintessential Brief in 2012. We hope that
you’re still feeling rested from the break and
the time spent with family and friends over
the holiday season, even though we’re already
a quarter of the way into the year!

We feature a contribution from Clarity
Marketing detailing the need for a high level
of customer service, especially as social
media use continues to grow; as well as some
tips for writing quality copy to promote your
business.

In March 2012, The Quintessential Brief
includes information on a range of topical
legal and tax issues. We examine the
new consumer laws that came into effect
last year, in light of a study that says only
10% of consumers know their rights. For
business-owners and managers, we describe
the process undertaken if the Fair Work
Ombudsman contacts you about an audit.
Thousands of businesses have been audited
in the last quarter, and the FWO shows no
signs of slowing down through 2012.

We hope that you find the information
contained in The Quintessential Brief
beneficial. If there are any legal, tax or
accounting issues that you would like us to
address in future editions, please contact us
on 1300 QUINNS or visit our website
www.quinns.com.au and submit an online
enquiry. You can also register online to
receive the latest legal, accounting and
financial news update each week via our
Client Alerts.

Fringe Benefits Tax is payable by 21 May
2012 and inside you will find some general
information about how the FBT is levied and
whether or not your business may be liable.
We also discuss investment properties,
advising some careful thinking before you
leap into any new purchases.
For small businesses, we step back and
look at the level of optimism in various
industries, and give some pointers on ways of
capitalising on this. In addition, we examine
some of the possible snares of business
partnerships, and list some key things to
discuss with your potential business partner
before you sign a partnership agreement.

www.quinns.com.au

On behalf of all of us at Quinns, we hope that
your year is off to a great start and we wish
you all the best for a fantastic 2012!
Regards
Michael

1. Have an attention grabbing and compelling
headline
The headline draws in the interest and attention
of the reader. It is the first impression you make
on the potential reader – the heading determines
if your article is of any relevance to them.

Customer Service are you Delivering?
Customer service is the series of activities
designed to enhance the level of customer
satisfaction. A consumer is more inclined to
relay a bad experience with customer service
than a good experience.
Customer satisfaction is vital to the success
and survival of a business in today’s society.
A negative review could place a blemish on a
business’s name, brand and reputation.
Businesses that are quick to respond to
and deal with customer complaints increase
their chances of customer retention, repeat
business and referrals as well as customer
satisfaction.
Bad customer service is detrimental to all
businesses in the technological world we
operate in. A simple status update, a tweet to
a mass of followers or a YouTube video upload
with hundreds or thousands of subscribers
could greatly damage a business’s reputation,
if from an unhappy customer.
For example, there have been numerous
occasions in which dissatisfied customers
have posted negative comments on Twitter,
uploaded videos onto YouTube, or posted
blog articles about their unsatisfactory
experiences, deterring potential customers
from using services or products of the
businesses that were critiqued.

2. Immediately deliver what was promised in the
headline to retain reader interest
The first paragraph should hold the answer the
reader seeks. The body of the copy is where you
should flesh out each point.

Here are some tips on providing great
customer service:
Hire and train the right staff to handle the
service role who are helpful, courteous
and knowledgeable
Have a guide that helps staff to serve
customers and to deal with customer
complaints
Wherever possible, feedback and
responses to customer queries and
complaints should be within a 24 hour
time frame
Treat customers how you would like to be
treated and follow their lead
Always answer your phone, or have an
answering machine service. Customers
prefer to talk to real people, not a machine
Listen to your customers
Deal with the complaints seriously
Be willing to help and find an answer or
solution
Be prepared to go the extra mile – if
you are not willing to look after your
customers, your competitors will
Exceptional customer service never gets
old. It will make you stand out in a sea of
competitors. If you would like to learn more
about enhancing the customer service
experience for your business or have any
other marketing queries, contact Deborah
from Clarity Marketing on 0411 139 881 or
email dcq@claritymarketing.com.au.

Suite 103, Level 1, 105 Pitt St Sydney NSW 2000
P: 0411 139 881 E: dcq@claritymarketing.com.au
www.claritymarketing.com.au

3. Write with energy
Your audience is able to pick up on the way you
write – if you are bored while writing, it will show
in your copy. Use an active tone.
4. Keep the message clear, simple and succinct
If there is too much text on the page, it is
daunting to the reader and may deter them from
reading further. Do not ramble or write irrelevant
information.
5. Use headings & subheadings to break up the page
The added white space and structure helps the reader’s
eyes to focus. The brain processes information better
when it is broken into small chunks.
6. Avoid repeating information
The information will become redundant if you
keep writing the same thing repeatedly and you
will lose your reader’s interest.
7. Choose simple words
Write ‘use’ instead of ‘utilise’, ‘help’ instead of
‘facilitate’, ‘start’ instead of ‘commence’. Use
longer words only if your meaning is so specific
no other words will do.
8. Know your audience
Understand the mindset of your audience and
write in a style that best suits that audience.
9. Keep paragraphs short, each one covering one topic
This helps to retain the reader’s attention – keep
paragraphs to four lines and never exceed six
lines. Eliminate filler words - such as, very, little,
rather, etc as it does nothing but bulk up your
sentences and paragraphs.
10. Check, double check and triple check your writing
It is important to have a fresh pair of eyes proofread
and edit your copy to point out any mistakes you
made or to see if they understand the article.
Remember, good copy is well-written information
with an understanding of how it will make the reader
feel. If you would like to learn more about how to
write good copy for your business or have any other
marketing queries, contact Deborah
from Clarity Marketing on 0411 139 881 or email
dcq@claritymarketing.com.au.

1300 QUINNS (1300 784 667)
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Over the last quarter, as we celebrated
Christmas and the New Year, the team
gathered to celebrate the festive season on
the roof of our city office before the holiday
break. The weather was lovely, and as our
gorgeous elf delivered the Secret Santa gifts
we enjoyed a relaxing end to the year.

Australian
Consumer Law

During the break the team had a chance to
recharge before they came back to work fresh
and re-motivated. Some staff members travelled
to foreign countries such as China and Nepal,
while others enjoyed the comforts of
home. One of our accountants, Jason
Xu, got married over the break to
the beautiful Danielle. Currently we
are looking forward to our next team
event which is to be a surprise. Stay
tuned for more information on what
the team has planned and some fun
photos!

Position… Accountant
The best things about my job are…
Being constantly aware of cash flow
and net worth, and so being able to tell
the client when to have a good night’s
sleep!
I love coming to the office
everyday because…
I enjoy the great team support and
variety of challenging client matters.
Our team members are a versatile and
spiced up bunch. Loving the curry!

We’re just finalising our community commitments for the year, and so as yet haven’t started any of
our community work. We’re looking forward to supporting Starlight Children's Foundation, Jeans
for Genes and Daffodil Day again. If you would like to get involved with these charities yourself,
you can visit www.starlight.org.au, www.jeansforgenes.org.au or www.daffodilday.com.au for more
information and ways of taking part.

MARCH 2012 l Autumn Edition

Know your Rights

Retail
Optimism
on the Rise

When I am not at the office my
favourite thing to do is…
Photo journalism.
On my next holiday I'm going to…
North Borneo (Malaysia).

What it Means for
Your Business

The last book I read was…
The Richest Man in Babylon.

We do still have some spaces in our calendar, so we would love to hear from you regarding any
charities or organisations that you support or take part in. Please email our team at
info@quinns.com.au with the details.

www.daffodilday.com.au
www.jeansforgenes.org.au

For any assistance please contact Quinns on 1300 QUINNS (784 667)
The Quinn Group is an integrated, accounting, legal, and financial planning practice, offering expert advice to help you achieve your business and
personal goals. With more than 20 years professional experience, we are committed to building long-lasting relationships and providing you with
superior client service in a timely and cost-effective manner. We offer our clients the unique opportunity to receive both financial and legal advice,
at five convenient locations around Sydney and at times that suit you.

Disclaimer: The contents of this document titled “The Quintessential Brief” (the ‘Material’) are provided as general information only. It is not intended to be given as advice and should not be
relied upon as such. If you are concerned about any issue raised by the Material then you should seek your own professional advice. No warranty is given in relation to the accuracy, currency or
completeness of the Material. No reader should act on the basis of any matter contained in this publication without first obtaining specific professional advice. Liability limited by a scheme approved
under Professional Standards Legislation. The Quinn Group respects your privacy. Should you not wish to receive this newsletter in the future please contact us on 1300 784 667.
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